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TURNOVER EXPORTSFRUITZY'S MARKET 

SHARE IN 14 MONTHS

MORE THAN

BOTTLES PRODUCEDGROWTH IN AVELEDA'S
PREMIUM RANGES.

TREES 

PLANTED

MW h

ELECTRICITY CONSUMPTION

>
INCOME WINE TOURISMTOTAL TURNOVER

HECTARES OF VINES OWN GRAPES (RVV)



"SMALL DETAILS. GREAT WINES"

"THE ESSENCE OF THE ALGARVE"
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Cultivar o Futuro 10 
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Cultivar o Futuro
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DOURO - 78 ha
Quinta Vale D. Maria 

Quinta do Vale do Sabor

21 ha - BAIRRADA
Quinta da Aguieira

VINHOS VERDES - 418 
ha 

Quinta da Aveleda

Quinta de Ruivães

Quinta de Celorico

Quinta de Meinedo

Quinta de Casas do Porto 

Quinta da Cabração

ALGARVE - 30 ha
Villa Alvor

21 



22



23



24
24 

>
INCOME WINE TOURISM
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Mens Womens
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ECO -DESIGN RESOURCE AND WASTE 
MANAGEMENT

REDUCING GHG 
EMISSIONS AND 
CERTIFICATIONS

R E C O N C I L I N G  
F A M I L Y  A N D  

W O R K

CARBON FOOTPRINT 
PROTECTION OF 
BIODIVERSITY

SOCIAL RESPONSIBILITY ADAPTATION THE 

CLIMATICAL 

ALTERATIONS

RESPONSIBLE MANAGEMENT

ANSWERS RESPONSE 

PERCENTAGE

INQUIRIES 

SENT

THRIVING TEAM

30 

SUSTAINABLE 
PACKAGING



CONTENTS

B E N C HMA RK

DESCRIPTION

SINGLE CRITERION FOR MATERIALITY

RESULT

LIST OF MATERIAL TOPICS FILTERED 

ACCORDING TO THE COMPANY'S REALITY IN 
RELATION TO THE SECTOR

REDUCED LIST OF MATERIAL TOPICS 

LIST OF TOPICS FINAL MATERIALS

LIST OF FINAL MATERIAL TOPICS IN ORDER OF 

RELEVANCE 

LEVEL 3
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LEVEL 2 LEVEL1
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https://www.estrategiaods.org.br/wp-content/uploads/2021/07/odssss-1-scaled.jpg
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12.5- 
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HOW WE 
CULTIVATE THE 
FUTURE

3
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BIODIVERSITY ON THE ESTATES
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OTHER PRATICS



0  2 - 100 %
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C O L L A B O R A T O R S
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11%

21%

12%

19%

10%

2019 2020 2021 2022 2023
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ACROSS ALL BRANDS

49



2021: 30 2022: 19

50

2023: : 27

MEDICINE AT 
WORK

ACCIDENTS 

AT  WORK

FIRST AID

Kits

RISK ASSESSMENT

CURATIVE MEDICINE



WAGE RATIO BETWEEN MEN AND WOMEN

2021= 1,1 2022= 1,2       2023=1.1

75 HOUSES 21

54

A C T I V E  E M P L O Y EES

RET IRED  

HOUSEKEEPERS

51

1,1

0,8

1,1 1,1



AVELEDA + FAMILY

-CURATIVE MEDICINE SERVICE (QUIN

TA DA AVELEDA)

-ANNIVERSARY DAY OFF OFFER 

-PENSION FUND

-AVELEDA BABY KIT OFFER

-WEDDING KIT OFFER

-PERFORMANCE MANAGEMENT SYSTEM FOR ALL 
EMPLOYEES

-DAY OF AVELEDA

-FLEXIBILITY OF THE MUNICIPAL 
HOLIDAY

DAILY SUPPLY OF BREAD AND FRUIT

VOLUNTEERING – ACIP

-HEALTH INSURANCE FOR ALL EMPLOYEES

-SENIORITY AWARD  - GIFT OF OLD WINE 
CELLAR

-RAFFLE FOR EVENT TICKETS

-IDEAS PORTAL

-BASKET OF VEGETABLES AND FRUIT IN 

-PARTNERSHIP WITH LOCAL SUPPLIERS: 
AVELEDA TASTING

-FLEXIBLE WORKING HOURS ON THE FIRST 
DAY OF SCHOOL OR SCHOOL MEETINGS AND 
PARTIES

-POSSIBILITY OF TELEWORKING

5  AXES

QUALITY AT WORK | FLEXIBILITY IN TIME AND SPACE DEVELOPMENT OF 

PROFESSIONAL SKILLSSUPPORT FOR THE EMPLOYEE'S FAMILY | EQUAL 

OPPORTUNITIES

ME ASURE S  I MPLE ME N T E D

2023 

FAMILY-RESPONSIBLE ENTITY

52

OSTEOPATHY CONSULTATIONS 

MENTAL HEALTH PROGRAM

TAKE WAY DINNER

RENEWAL OF UNIFORMS AND CLOTHING

EXTENSION OF THE ANNUAL BONUS TO FIXED-TERM EMPLOYEES

POSSIBILITY OF EXTENDING HEALTH INSURANCE TO FAMILY MEMBERS

DISCOUNTS ON WINE TOURISM SERVICES

Family - an intrinsic value since the birth of Aveleda and one that stands

out in the way we work on a daily basis.
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.  

2019 =78,2%; 2020 = 79,9%; 2021 = 82,8%; 2022 = 83,1%; 2023= 83,3%
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VOLUME OF 

WATER REUSED 

FROM PONDS

56

23300

Operational unit 
Region

Water Fountain Water 
consumption 

(Million L) 2022

Water 
consumption 

(Million L) 2023



Specific consumption (Lwater/Lwine produced)

LOW MEDIUM - LOW HIGH

VINHOS VERDES

AVELEDA , RUIVÃES,  
C ELO RIC O, MEINEDO,

C ASAS DO P ORTO,  
C ABRAÇ ÃO

BA IRRADA

Q UINTA D ’AG UIEIRA

DOURO

VALE D. MARIA,  
VA LE DO SABO R

ALGARVE

VILLA ALVO R
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MEASURES IMPLEMENTED TO REDUCE WATER CONSUMPTION
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Direct emissions of GEE Direct emissions of GEE
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Direct GEE emissions from boilers, stills and generators

Agricultural Machinery (Agricultural Diesel)

Road vehicles (Repsol diesel)

Road Vehicles (Galp)

Fugitive emissions from refrigerant gases such as air conditioning and chillers

Soil application - Pesticides (Fungicide, Herbicide and Insecticide)

Soil application - Fertilization (urea and other nitrogen compounds)

Soil application - Fertilization (mobilization of the Vineyard and Tilling)

Permanent soil alternation - Forest/Vegetation - Vineyard

Stationary Combustion Emissions (tCO2eq)

Mobile Combustion Emissions (tCO2eq)

Leakage emissions (tCO2eq)

Emissões de Gestão Solo (tCO2eq)
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Emissions from purchased electricity

Indirect emissions per energy purchased
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CABORN CREDITS/SEQUESTION (tCO2eq) 

Soil application - Mulching

Use of Harvest By-Products for Ground Cover and Plastic Cover

Soil applications - Soil rejuvenation

Application of 100% organic compost

Land use - Modification

Corn - Vineyard

Vineyard

Forest (Trees and Shrubs)

Protected Ecological Zone

TOTAL EMISSIONS

TOTAL CARBON SEQUESTRATION

BALANCE SHEET tCO2eq

TOTAL SEIZURE CARBONO (tCO2eq) 



63



64



*DATA OBTAINED FROM THE MIRR SUBMITTED ON 12/03/2023 
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51,6

14,0

49,847,2

14,7

30,8

1 2 3

Série1 Série22023        2024
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2023 -159863Kwh
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MW h

ENERGY CONSUMPTION 
CONSUMPTION 

GLOBAL ENERGY 
CONSUMPTION 

COMPARED TO 2022

Types of fuel Annual consumption
2022

Annual consumption
2023

% 
Deviation

Propane gas (TEP) 

Pallets (TEP) 



TOTAL ENERGY CONSUMPTION WAS CALCULATED ACCORDING TO THE GRI 302 - 1 FORMULA.
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RECEIVING 

GRAPES

DESTEMMING/

CRUSHING PRESSING DECANTING 

PLOTTING AND 
STORAGE BOTTLING

WHITE 

WINE

RED 

WINE

SPARKLING 
WINE

ALCOHOLIC 

FERMENTATION 
FILTRACTION 

C L A R I F I C A T I O N /

S T A B I L I Z A T I O N  FINALIZATION 

TANK  INOCULATION

2ª

FERMENTATION 

ALCOHOLIC 

FERMENTATION PRESSING 

ALCOHOLIC 

FERMENTATION 

TANK/BA
RRICA

ALLOTMENT AND 
STORAGE

ADDITIO
NSFINAL

BRANDY

BATCH FOR BRANDY
1ST 

DISTILLATION STORAGE DECANTING STORAGE

2ND DISTILLATION 

(RECTIFICATION)

AGEING IN BARRELS 

IN THE CELLAR PLOT 

STABILIZATION 

AND FILTRATION BOTTLING

71
71

ALCOHOL 

RECTIFICATION



SUPPLIERS

0

200

250

50

100

150

C L A S S I F I C A T I O N  O F  S U P P L I E R S (2023)

210

1

A B C

21

TOTA L : 232

SUPPLIERS A AND B

20 22 = 99,2% | 20 23 = 99,6   %   

72



MEMBERS

2021 2022

34 36
MEMBERS

AVELEDA PRODUCERS'  CLUB -  MEMBERS

73

36
MEMBERS

2023
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HECTARES OF VINES OWN GRAPES 
(RVV)



C O M P O N E N T S  A N D  P A C K A G I N G  :

RECYCLED MATERIALS INCORPORATED WITHOUT BOTTLES AND PACKAGING 

:

35% A L U M I N U M  C A P S U L E

35% COMPLEX CAPSULE

0% LABEL / SHEETTING 

AVERAGE NUMBER OF RECYCLED MATERIALS

23% PER  BOTTLE

                    35% PER BOTTLE+ C A R D B O A R D  B O X

81% C A R D B O A R D  B O X

57% BOTTLE

TO ESTIMATE THE AMOUNT OF RECYCLED MATERIAL, AN AVERAGE WAS TAKEN BETWEEN 

THE TWO TYPES OF CAPSULE (37.5%) AND AN AVERAGE BETWEEN THE TYPES OF GLASS 

(57%).

LABEL 

SUPPLIERSBOXES AND 

STOPPERS 

C E R T I F I C A T E S  FS C

BOTTLES 
LIGHTER 

+80 %

IN ORDER TO ANALYZE THE PERCENTAGE OF RECYCLED MATERIALS PER 

BOTTLE, THE SUPPLIERS IN QUESTION WERE CONSULTED.

75

100%



EVALUATIONS IFS

2020

96,06

2019

96,00

2021

96,96

2022

97,58

76

2023

96  , 90



Aveleda's wines have always enjoyed immediate worldwide recognition in the

year they were launched, which has allowed them to lay the foundations for

consistently producing great wines and great brands.This recognition of the

wines and brands has continued over the years.

ANNUAL DISTRIBUTION OF NEWS
GROWTH RATE BY BRAND 22/23

2023: 88 MEDALS (SILVER AND GOLD) AWARDED ABOVE 90 OR 

17 POINTS

77

2022 2023

•

•

•

•

•

•
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GROWTH 



BRANDS SALES

CASAL GARCIA 67%

AVELEDA 25%

QU INTA VALE D. MARIA 3%

VILL A ALVO R 1%

ADEGA VE LHA 1%

QU INTA DA AG U IEIR A 0%

MANDRIOLA DE LI S BOA 1%

TACTICAL MARKS

OTHER PRODUCTS 

1 %

     1%

80

PORTUGAL
20%

EXPORT
40%

BIG 5
30%

NEXT 5
2%

OTHER MARKETS
8%

DISTRIBUTION OF SALES BY MARKETS

%



CUSTOMER SATISFACTION

3

4

1

2

4,62
4,42

LEVEL OF CUSTOMER SATISFACTION

5

0

2022 2023

Nº OF 
SURVEYSSENT

RESPONSE RATE Nª

ANSWER S

CUSTOMER SERVICE LEVEL (%)

2022 = 85   .   4  7                   2023 = 85. 05

230 42 18%

EVALUATION OF CUSTOMER SATISFACTION 2023
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PROFITABILITY OF OPERATIONS- COST 
CONTROL

INCOME FROM WINE TOURISM IN 
RELATION TO THE TOTAL
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CERTIFICATION 
SINCE 2008

DESDE 
2107

CERTIFICATION 
SINCE 2012

FAMILY-OWNED COMPANY
THE ONLY COMPANY IN THE SECTOR

SINCE 2018

VEGAN LABELS
SINCE 2020

CERTIFICATION 
SINCE 2023

ONGOING

ONGOING

CERTIFICATIONS

CERTIFICATION 
SINCE 2001



PROCESSQUALITY INDEX(%) 

2021 2022

85
2019 2020

85

85 89 83
2023

84
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Purchased Grapes / Own Production Ratio (kg) 

Evolution of Own Production RDVV (kg)

Own Purchased

Production



•

MORE THAN

WINE GRAPES

EFFICIENCY OF CELLAR EQUIPMENT 

COMPARISON LEVEL

 INTERLABORATORY 

90



MILLION BOTTLES 

PRODUCED

SERVICE LEVEL 

SHOPPING

SERVICE

 LEVEL CLIENT

SERVICE LEVEL

 MAINTENANCE

91

Production indicators

Bottles produced

Liters Produced

Purchasing Service Level

Logistics Service Level

Maintenance  Service level

OEE lines Value not available*

*Change of erp - months of June, July and August without info, no calculation possible



7 GRI CHART
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TM: Quality and certifications
3-3 Management of material issues 2021
3-3

Managing material issues

84,85

Product quality and certifications are ensured by audits, best practices, testing, 
corporate culture and internal communication on quality. The IMS proves the ability to 
comply with the audit criteria and internal processes defined by Aveleda. The company 
is able to design, produce and control the production of the products and services it 
offers. Product control at the different stages of the manufacturing process is ensured 
by reception, production, laboratory and quality control through the inspection and 
testing plans. The results obtained from these controls are analyzed and processed with 
a view to improvement. Aveleda subcontracts QualFood and ACIBEV to identify legal 
requirements.

As for complaints, there are 3 main sources 

Wine tourism (consumers, online store and tourist stores), commercial (agents and 
distributors) and marketing (end consumers, digital platforms such as facebook and 
instagram). All complaints are forwarded to the Quality department, which distributes 
them to the respective process/area so that causes, corrective actions and 
improvements can be identified. These are then forwarded to the interlocutor (of the 3 
main sources of complaints) for final follow-up. The monitoring of this flow is recorded 
on a complaints portal (internal sharepoint).

Quality and certifications
Own indicators
- Number and identification of certifications 84 Quality and certifications
- Number of V-label references Quality and certifications

- Process quality index 85 Quality and certifications

108



TM: Eco-efficiency and good practices

3-3 Management of material issues 2021

3-3 Managing material issues 87-91 Eco-efficiency and good practices

Own indicators

- Cellar productivity

Cellar Equipment Efficiency

Interlaboratory comparison level 

Eco-efficiency and good practices

Bottles produced annually Eco-efficiency and good practices

- Service Level Maintenance Eco-efficiency and good practices
- Service Level Purchasing Eco-efficiency and good practices

- Service level Logistics (customer) Eco-efficiency and good practices

109



417 Marketing and labeling 2016
417-2 Cases of non-compliance regarding 

product and service information and 
labeling

- There were no cases of non-compliance regarding product and service labeling 
information in 2023. 

Own indicators
- Innovation projects Innovation, marketing and brand perception

- Medals (silver and gold) awarded above 90 
or 17 points

Innovation, marketing and brand perception

- Annual distribution of news/highlights Innovation, marketing and brand perception

- Degree of dependence on the Casal Garcia 
brand

Innovation, marketing and brand perception

- Brand sales growth rate Innovation, marketing and brand perception

- Distribution of sales by different markets

- Level of customer service Innovation, marketing and brand perception
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