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MESSAGE FROM
THE BOARD

Aveleda is a family project that was born out of a dream 150 years ago, passed
down from generation to generation and where each generation seeks to leave
more than it found.

For Aveleda, the company's sustainable development has always been
leveraged by economic, social and environmental sustainability. We have firm
values: ethics, excellence and passion. Always in the direction of our purpose:
continuous improvement.

As a strategy for aligning this path, we have defined People and Biodiversity
as the pillars that sustain our organization. "Cultivating the Future".

In order to Cultivate the Future sustainably, we believe that people are at
the core of every decision we make. This includes all our employees, our
suppliers and other stakeholders, and the local communities in the regions
where we operate.

We have defined our Social Responsibility policy as covering the people of the
communities surrounding Aveleda, with the main aim of improving access to
education, living conditions and cultural activities for disadvantaged or
disabled people.

We know that our quality of life improves considerably if the nature around us
is well looked after and that a better world is guaranteed for future
generations.

Aveleda's commitment to the biodiversity of our forests and gardens is part of
the genesis of the company. Each of our vineyard areas is surrounded by
borders and forests with diverse species, attracting an immense variety of
indigenous flora and natural fauna. We therefore believe that with every
vineyard we bring a garden.

All of this is therefore an exercise in balance, thoughtfulness and vision for the
future, a challenging and therefore motivating exercise for a family that wants
to play an active role in creating a better society for all and continue to
Cultivate the Future for subsequent generations.

Antonio Guedes and Martim Guedes

CULTIVATING THE FUTURE
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I ACHIEVEMENTS
2

2023 A YEAR OF DREAMS CULTIVATED AS A TEAM

2023 was a year of many achievements. We were elected company
of the year by Grandes Escolhas magazine. The last seven years
have started to bear fruit. We produced 7.5 million kilos of our
owhn grapes. We vinified 100% of our white Vinho Verde needs and
officialised the Mildew Aveleda Did it. Do it yourself.

We achieved the record for grapes processed indoors in the 2023
vintage. In production, we exceeded our targets by two months,
producing more than 2.7 million bottles.

We improved our supplier payment process and created a monthly
financial report on the brands' profitability. We implemented a
new ERP, marking a remarkable effect that hadn't occurred since
1997.

We successfully introduced new performance appraisal and
leadership feedback models. We opened the doors to our home
with the Aveleda Open Garden. We saw percentage growth of
49.4 percent in Aveleda's premium ranges.

Casal Garcia Fruitzy won 30 per cent of the market share in
Portugal after 14 months of launch. Casal Garcia Fruitzy Strawberry,
in Germany, was a success. More than 140,000 bottles were sold.
The brand launched its first merchandising line.

We opened our doors with the Quinta Vale Dona Maria Open
House and launched Vale Dona Maria Very Old White Port 1940 in
Portugal and export markets.

CULTIVATING THE FUTURE

We opened the Wine Tourism Centre at Quinta Vale do Sabor.
In Finland, Quinta da Agueira won the public's favourite
sparkling wine for the first time.

We created the Adega Velha Twist concept, with a cocktail of
the same name. Adega Velha, six and twelve years old, were
repackaged with a more modern individual box and a more
sustainable capsule.

We reach more than 50 million people on social media.

We have opened new markets in Suriname, Argentina,
Zimbabwe, Cyprus, Georgia, Romania and Sdo Tomé and
Principe. Brazil is our biggest export market, with a record 2.8
million bottles sold.

The United States has predicted an increase in global
distribution of more than 5 per cent by 2023. We solidified our
partnership with three institutions, ACIP, Bagos d'Ouro and
Human Winety.

2023 was another year of growth for us, with the particularity of
being the twelfth consecutive year of turnover growth, which
is very important for our aim of continuous improvement.

For 2024, we will have new challenges, and on behalf of Aveleda
and our 175 employees, we wish you all a happy 2024 full of
successes and achievements.



ABOUT THIS REPORT

The good practice of regular reporting has been carried out at
Aveleda since 2008, promoting the adoption of sustainability
principles through the value chain and with the main stakeholders.

Since 2011, Aveleda has been producing an annual sustainability
report, a transparent way of communicating what we do and the
metrics by which we assess our own performance, in a relentless
pursuit of continuous improvement. As of 2021, the Report follows
the GRI (Global Reporting Initiative) guidelines, which include a
structure, a set of indicators and guidelines on collecting and
presenting information on economic, environmental and social
performance.

This document is the third Sustainability Report edition in
accordance with the GRI guidelines (version 2021).

It covers the period from 1 January to 31 December 2023.

The information reported, is in line with the financial report and
sets out the progress and performance of the activities carried out
at Aveleda, as well as responding to the material issues identified by
the organization.

For further information, please contact:
Sara Dias

Head of Quality and Sustainability
Email: sara.dias@aveleda.pt

2023
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|1. 1. AVELEDA - WHERE DREAMS ARE CULTIVATED

These are our pillars that show us how to BE AVELEDA and guide us
on a daily basis.

HUMILITY

ETHICS
SUSTAINABILITY
AMBITION
CUSTOMER
EXCELLENCE ORIENTATION
AUTONOMY
COMMITMENT
PASSION

IDENTIFICATION

2023
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| 1.2. AVELEDA IN
2023

ECONOMIC PERFORMANCE

OINE) pl
qﬂw ""
- MORE THAN ]
47 490 30° 7 2IM >1.8
M€ 9% % % >1.8me 246  7,5t0n
HECTARES OF VINES
TOTAL TURNOVER GROWTH IN AVELEDA'S FRUITZY'S MARKET TURNOVER EXPORTS BOTTLES PRODUCED INCOME WINE TOURISM OWN GRAPES (RW)
PREMIUM RANGES. SHARE IN 14 MONTHS RA T //l‘
AVAYa
Bt

ENVIRONMENTAL PERFORMANCE ¢

800 368, 3% B 104 g 2%6lo. g 41y

ENERGY SELF- LITRES OF WATER CARBON SEQUESTRATION
ELECTRICITY CONSUMPTION PRODUCTION - % CONSUMED PER THE ORGANISATION €02 EMISSCSCLC';'I:S1 DIRECT- 55 EMISSIONS AVOIDED
LITRE OF WINE ORGANISATION'S CARBON ( )
TREES el PRODUCED
.O- REDUCING CONSUMPTION FOOTPRINT(Scope '|+2) co Zo
2 2

PLANTED f\ b DIESEL (FLEET) -
& 2N s
SOCIAL PERFORMANCE AN

C® ()
2023 M 12 0% 74w oo 95

PRODUCERS' CLUB
AVERAGE YEARS OF RATE OF NEW HIRES RATE OF ROTATION AVELEDA

amfori () sscl ERAGE VEARS FAMILIES COVERED BY HOUSES IN

COLLABORATORS AVELEDA NEW MEASURES AVELEDA
&

CULTIVATING THE FUTURE

2023



2023

|1.3. OUR BRANDS

CASAL GARCIA

" HAJA ALEGRIA, HAJA CASAL GARCIA”

The main brand and one of the main ambassadors for
Portuguese wine around the world, including wines, sangrias,
sparkling wines and innovative drinks.

AVELEDA
"SMALL DETAILS. GREAT WINES"

The perfect blend of tradition, mastery and innovation in a
range of timeless Vinho Verde wines that explore the
region's grape varieties, soils and territories.

QUINTA VALE D . MARIA

DOURO

The Douro at its fullest, living its essence through an exclusive
range whose identity reflects the emotion and detail with
which each wine is created. Uniqgue wines that tell the story
of the terroir to which they belong.

ADEGA VELHA

BRANDY

One of Portugal's oldest brands of wine spirit, over 50 years
old and with a premium and extremely high-quality offer
since its historical origins, developed through an artisanal
process of slow ageing in the old cellars of Quinta da Aveleda.

PORTEFOLIO
6 STRATEGIC BRANDS WITH OVER 80 REFERENCES

VILLA ALVOR

"THE ESSENCE OF THE ALGARVE"

The Villa Alvor brand expresses the full potential of the
Algarve's terroir. Honouring the region's rich heritage, it
praises the Algarve's multicultural heritage and promotes the
confluence of knowledge and cultures that have always
characterised the region.

AGUTEIRA

BAIRRADA

“UNIQUE WINES DESIGNED WITH TIME"

Quinta d'Aguieira wines are designed through a dream that
reflects time and dedication. Respect for the terroir produces
wines with an identity that reflects the cradle where they were
born. The essence of uniqueness is mirrored in each bottle
and sublimated by time. A unique mosaic of soils and grape
varieties carefully selected from the micro-terroirs.

mandriola de Lisboa

“IT'S CLEAR THAT IT'S MANDRIOLA"

Inspired by the life and bustle of the city, Mandriola de Lisboa
wines are versatile, easy-drinking wines that invite you to relax
and make the most of the here and now.

CULTIVATING THE FUTURE
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I 1.4. AVELEDA AROUND THE WORLD

AVELEDA AROUND THE WORLD

FUA
International markets have been decisive in the company's growth R
and in spreading the Aveleda group around the world. Aveleda Canada 6% Germany
exports more than two thirds of its annual turnover. There are o o
currently more than 70 countries where the group's wines are 14/0 ,' 14/0
present and internationally recognised. 1 // ,’
4 /
1 / /7
BIG 5 MARKETS £ e K
’
/ / /
’ ’

In 2023, exports accounted for 67 per cent of total turnover. Of this ’ Y,
figure, a large proportion of sales are associated with the five main hat /

markets: the USA, Germany, Brazil, Canada and France, which in

2023 accounted for 76 per cent of total exports. E

MERCADOS NEXT 5

In addition to the BIG 5, there are five other strategic markets for \\

sales volume in export markets, which have been gaining \

prominence in recent years, already accounting for 5 per cent of \\

total exports: Poland, Japan, Mexico, the Baltics and China. S o \
e France
Brasil

17% 10%
67% VOLUME OF EXPORTS

n
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I 1.5 PARTNER ORGANISATIONS

s ADVID e

Cluster da Vinha e do Vinho

PORY¥ID

&

/\C | B E\/ é*’nf”;,, EMPRESAS FAMILIARES
& o o .
';Y.‘: Associacdo das Empresas Familiares

Portuguese Family Businesses

Vine and 'u'u'anc Cluster

Sustainable development of Douro and

) m Promoting indigenous
national viticulture

grape varieties

Company growth and
valorization of the sector

ASSOCIAGAC DE VINHOS E ESPIRITUDSAS DE PORTUGAL

Tools for sustained, effective and
transparent growth

PO
O Bagos
D'Ouro

Education for economically

Lo

ACIP-

NIIERVENG 20009

the porto protocol
Solidarity co-operative focusing on the

Climate change

mitigation development of personal, social and

deprived children and young

musical skills
people

HawnnWivery

Promoting the inclusion of individuals

Adapted Sports
with physical or intellectual disabilities 3 &

in the wine sector

VINHO VERDE 2283

Mo Ad outro assim.

WY

Comissio
Vitivinicola
daBairrada

IVDP, I.P.
INSTITUTO DOS VINHOS

I -

Interprofessional Organisation of kL

Portuguese Wine Regulatory bodies

DO DOURO E DO PORTO, I.P.

L roms -

Atlantic meets Mediterranean

Strengthening the competitiveness
of the agri-food sector

CULTIVATING THE FUTURE
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|1.6. PRIDE IN LEAVING A MARK

i PRIZES AND AWARDS

GREAT CHOICES - AWARD AND COMPANY OF THE YEAR 2022

INTERNATIONAL WINE CHALLENGE . TOP 50 Best Vineyards of the Year - 19th Place

NEW YORK WINE COMPETITION
VINHO VERDE VINSKA KLET LETA - 2022/2023

88 RAZLIK
OVER 90 POINTS, 17 SILVER AND GOLD POINTS

Prize Caixa ESG
This is the 1st edition of an award that honors companies that stand out for including good ESG

(Environmental, Social and Governance) practices in their management in the sector of their economic

activity.

Premio

CaixaESG N

2023 CULTIVATING THE FUTURE
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1.6. PRIDE IN LEAVING A MARK

90
s
JANER FIOKLING
VINTAOR X083

b &

MANDRIOLA DE LISROA
RED

ASFRITID PORTUGUESE RED
SLEND, FULL OF FRUIT AND
CHARACTER, EASYTO TASTE No
MATTER THE PLACE

2023

BEST BUY

WINE ENT IR Y
MNTADE 2058

MANDRIOLA O LISAOA
WHITE

A QLEND OF FORTUGUESE WHITE
VARIETIES. FRESH, FRUITY AND
BRCHT. THIS WINS 15 GASY TO
PAIH AND ENION AT ANY TIME

VARIE T K5
FRANAD PESS, MOSCATEL

SILVER

URARMAIT RAT O 3031

ADEGA VELMA
S YEARS

A SOFT AND ARCMATIC OLD
DRANDY WITH & YOUNC ANO
SMOOTH ROUGUET, RECALUNG THE
ARCMAS OF ROASTED COFFER
BEANS AND DRIED FRUM.

SEAVED FURE OR AS THE MAIN
INCESDENT IN A COCKTAIL.

CULTIVATING THE FUTU

PRIZES AND AWARDS

JUDGES SELECTION

TEXACGH 3033

v

DUPLO

AG

. l(‘.nu}n (7
3

ADEGA VELHA ADEGA VELNA

X0 12 YEARS DUPLO ESTARC

AN OLD BRANDY WITH A PRESERYVING 15 SCETRESS
MAGNIFICIENT COLOR AND A AND ORIGINAL ARCMAS, THIS
RICH ROUQUET WITH NOTES DISTINCTIVE BRANDY

OF BERFIES AND DRED CEVELORS AN UNKUE
FRARTS THAT RESULT FROM CHARACTER ASTER AGEING
AN R/ERAGE AGEING OF 12 ONE EXTRA YEAR IN VALE O
YRARS N FRENCH 04K MaRA PoRT WIKS CASKS
cAE

RE

AOEGA VELM A
30 VEARD

A DISTINGTIVE OLD GRANDY
WHOSE UNIGUENESS 15
CXPRESIED M EACH INGLE
BOTTLE. A FRECIDUS
TREASURE CHLY ATTAINAGLE
WITH DRCADES DF AGENG,

14



I'I.6. PRIDE IN LEAVING A MARK

9l

JMMES AUHUNG
VINTAAE X0 XL

VILLA ALVOR
TR

BLEND CF THE BEST
WHITE VARIETIES OF
ALCARVE ICEAL
INTRODUCTION TO THE
AECION'S FLAVCAS AND
SENSATIONS, CEFERING
A FRESH EXPERIENCE,

VARETES:
ARINTO, SAUVIGNON SLANC,
ANTAD WAZ, VEROGLIMO

BEST BUY

MINE ENTHUSAUAT
ViNTAG 2082

v

VILLA ALVOR
Ao

A WINE THAT
REMINDS US OF THE
FRESH GCEAN
BREEZE AND ORANGE
ELOSSOMS, A TRUE
MEDITERRANE AN
ROSE. UNICUE ROSE
STYLE IN THE RECICN

VARIETIR &
SYRAH, ARAGONES,
TRAINCADEIRA

91

oam
JAMES WiCKUNG
viNrsoEzon

v

VILLA ALVOR
RED

A FED WINE THAT
BRINGS THE
MEDITERRANEAN WOODS
OF ALCARVE. AROMATIC
AND FULL OF NEAVE.

VARIENES:
TOURIGA NACIONAL,
SYRAH, ANATONES,
TRINCADEIRA

91

JAMES AUCKLING
VINTAGE 23X

VILLA ALVOR
DINGULAR
SMVIGHNON BLANS

INTERNATIONALLY
FAMOUS CRAPE
VARIETY, IN THE
ALGARVE STYLE
COMBINES TROPICAL
EXUBEAANCE WITH
MINERALITY. STAINLESS
STEEL FEAMENTATION
AND RESTED ON LEES.

90

o
MINE ENTHURIMNY
VINTAGE 2330

v

VILLA ALVOR
SNGULAR
MOSCATEL-GALEGO -
ROXO

A PROVENCE STYLE
ROSE THAT ERINGS OUT
THE ORANGE BLOSSCMS
AND STONE FAUITS
FROM ALCARVE.
STAINLESS STEEL
FERMENTATION AND
RESTED ON LEES.

VARETIS &
MOLCATEL QALRCO RONOD

CULTIVATING THE FUTURE
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JANER BoCOKUNG
VINTMAE DOX

MILLA ALVOR
WNGULAR
NEGRA MOLE

A TRADITIONAL VARIETY
FROM ALCARVE, UNIQUE
INTHE WORLD. A LICHT
AED WITH A VELVETY
TEXTURE.

FERMENTATION WITH NO
INTEGRATION OF LEES. 9
MONTHS AGEING IN
FRENCH OAK BARRELS.

VARIETI €5
NECRA MOLE

PRIZES AND AWARDS

VRTAOE ZOLN

v

VILL A ALVOR
DINGULAR
ALICANTE BOUSCHET

WORLD-RENOWNED
GCAAPE VARIETY. DARK
FRUIT INTENSITY WITH A
WELVETY, JUICY TEXTURE.
FEAMENTATION WITHCUT
LEES INTEGRATICN. AGED
FOR S MONTHS IN FRENCH
OAK BARRELS.

VARISTIRS:
ALCANTE BOUSCHETY

92

VNTAOE TR

v

A WINE THAT OFFERS
WHAT THE VILLA ALYOR
TEARCIR HAS BEST. A
WELCOMING COMEINATION
OF BRICHTNESS AND
MATURITY. & MONTHS
ACEING IN LEES AND 3
MONTHS IN ERENCH DAK
BARAELS,

VARIETIES:
VERDELHO, SALNVICHON GLANC

15



I 1.6. PRIDE IN LEAVING A MARK

90 BESTBUY 90

ST
AN AUCK. WO

i
A

QAD AL QAB AL

wiTE RoaE

SMOOTH AND ANERY FRUITY
DELICATE WITH WINE ENHANCRD
QTRUE FRUIT S WOTES OF
AROMAS, THIS RASPUERRIES AND
YOUTHEUL WINE STRAWEERRIES
WELREFRESH AN ATRACTIVE

YOUR PALATE WITH  ROSE WINE GREAT
A DJUTLE SPRIMZ FOR RELAKED
ON THE TONCUE ORINONG

AT ANAILABLE ON
A SORTASLS AND
CONVENIENT
FORMAT.

N T U AT eny

QASAL GARGIA
REOD

AN GLECANT RED
WRNE, WITH FRUTY
AROMAS, Z0FT
TANNING AND A
TOUCH OF
FRESHNELS
FINSHING SMO00TH
WITH AFRUITY
AFTER-TASTE

\

CABAL GART A
AWEET W ITE

AN ARDMATIC AND
VOUTHFUL WINE
THAT SXPRESSES CasaL Capcw
THE CHARAZTER OF
THE VINHO VERDE
WINE RECION WITH
A HINT OF
SWESTNGSS

GoLD

v

CASAL GARQIA OASAL OARGIA
W EET RO

WITH A FRESH AND ASALANCED AND
FRUATIY AROMA,

SWEET ROSSIS A AND VWD RURY
SWEETER AND RASY COLOWR. FRESH
TO DRINK WINE,
WHICH EXPLORES  ARDMAS WITH
THE YERSATILITY OF HINTS OF RED
SERVNG ITON THE EERRIES THAT
ROCKS WITH MINT.  ELEND

CASAL GARCIA

ATILL WINE QANORIAS
CRIGINAL PORTUCUESE SANCRIA
RECIPES, RASED ON WHITE, RED
OR ROSE WING, MARME D &Y
THEIR FRESHAND FRUMTY
CHARACTER, IDEAL FOR SHARING
WITH FRIENDS N MOMENTS OF
207,

CULTIVATING THE FUTURE

WK A YRR
ASQMATIC AND
EXPRESSIVE PROFILE,
AROMAS OF CITRUS
FRUATS AND RED
BERFICS STAND OUT.
TO &€ SERVED
CHILLED WITH K&
AND TWO MINT
LEAVES.

CASAL GARQIA CASAL GARCIA
FRUITZY
ATRAWEERRY

THE PERFRCT
COMRIMATION
SETWEEN A
CHTLY
CRUNCH ROSE
WING AND THE
PLEASANT
CHARACTER OF
STRAWRERRY.
SERVE VERY
CHILLED, WITH
NO K.

FRIITZY
MELON

AWHTE WINE
WITH A LIGHTLY
CRISP FROFILE
COMBINGD WITH
THE SMOOTH
AND RALANCED
CHARACTER ©F
THE MELOR
SERVE VEAY
SHILLED, WITH
NOICE

PRIZES AND AWARDS

FRUITZY FRUITZY
PEACH PINEAPPLE
AROMATIC THs FRESH
WING-SASED CHARACTER OF
DRINK, THE FINEAPPLE

COMRININGTHE  COMRINGD WITH
SOFTNESS CF THE THE SLICHTLY
PEACH WITH THE CRUNCHY PROFLE
SUCHTLY- OF TREWHTE

CRUNDHY WINE

PROFILE OF THE  SEAVE VERY
WRTEWINE CHILLED, WITH NO

SERVE VERY s
CHILLED, WITH NO

onn'l.mn CASAL GARCIA CAIAL GARCIA

CASAL GAROHA
FRUITZY
PASRION FRUIT

WITH A AINER
INTENSELY
MARKED BY THE
FRESHNESS OF
FASRON FRUIT
A LIGHT AND
ORLKIDUS
OFTIoN

SERVE VERY
CHELED, WITH hNO
ICE

16



1.6. PRIDE IN LEAVING A MARK

BEST BUY BEST BUY 90 97

ENTHUN WNE ENTHUS WAT JAMEA AUCKLING CECANTEN MORLE
VINTASE 303X VINTAOR 3032 VINTIO® 303 [ —
UWTAGR 203G

A d v

AVELED AVELEL!

LR #Ox1)

AVELEDA FONTE AVEL EDA FONTE AVELEDA AVELEDA
VINMO VERDE VINHO ROSE t ® LOURKIRD
I TR ALVARINHO

THIS ROSE 15 AN A SINGLE WARETY WINE
A BLEND OF THE MOST AUTHENTIC EXPRESSION THE FRST AND MOST MATE WITH THE MOST
TVACAL GRAPE OF THE VINHO VEROE CONC DLEND EVER EXPRESSIVE CRAPE
VARIETIES OF THE REGION, MALE TO FROOUCED IN THE VARIETY OF THE VINHD
VINSO VEROR WING ENIOY WITH PLEASURE. AVELEDARSTATE. \EROE REGION
REGION

SOIL: CRANTE DO = GRANITE SOILS: CRANME AND
SOl GRANITE cHsT

VARIETIES: VARIEY £
VARIEYIES: TOURIGA NACIONAL, LOURGIRD, ALVARINHO VARIEY IS8
TRAJADURA, ARINTO, ESFACGIRD, AZAL TINTO LOUREIRO

LOURERO, ATAL

2023

ME ENTHUSAAT
MINTAIE 3033

AVELEDA
MVARINH O

AN ALVARINGD
OERMED FROM2
TERRORS AT AVELEDA
(N ORDER TO ACHIEVE
AN UNIQUE PROFILE OF
THIS VARIETY,

BOILS: CRANTE AND
FoWsY

VARIETI RS
ALVARINHOD

MINE ENT RN IAAT
MNTAGE 3033

AVELEDA
SOLOS DE SRAMITO

AN ALVARINHO GORN IN
CRANITE S0ILS, FRESH,
MINSRAL AND WITH &

CULTIVATING THE FUTURE

bt
MUNE BT U AXT
WWTASE ZaRZ

g

oy
MOBENT FARKER
MNTAGE 3030

v

PRIZES AND AWARDS

MR ENTHUS AT
nINTAIE 3018

rALNTAY
VINTAGE 2018

AVELEDA
S0L00 DE XH\TO

AN ALVEEINHO QOEN 1IN
SCIRET SO,
BALANCED Hr G000
ACIDITY, INTENSE AND
FULL-QOCIED. ACED
FOR O MONTHE M
ROTILE

SORLS: SCHET

VASRIEYIES&
ALVARNRO

MVELEDA
PARCELA DO
CONVENTO
UNIQUE CONDITIONS

OF ALTITUDE, CUMATE
ANE S0IL N A SINGLS

LOURRIRD. ACED IN
ROTIWE.

SOIL: CRANITE

VARIEY IR &
LOURRAD

AVELEDA
PARCELA DO
ROSEIRAL

VIALLED PARCEL WITH

CRGRATES AUNQUR
ALVARINHO. 3056 0F
THE LOT FERMENTS AND
AGES N OAK QARRELS
AGED N ROTTLE

B0 GRANTE

VARIEY IR
ALVARINRD

AVELEDA
MANORL
GuKDED

A HOMAGE TO THE FOUNDER
OF AVELEDA, INSFIRED IN
THERSTATES FIRST BLEND
SO03K OF THE LOT FERMENTS
AND AGES I FRENCH O
BARRELS MEANT TO BE
ALZO IN SOTTLE.

DOILS: CRANITE AND SCHIST

VARIETIR & LOURSIRD,
ALVARNG-O
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91

9’3 m":':::tu_

VINTIOE 3331

USAMINE RATINOS
MNTADRE 3318 w

v

VALR O. MARIA
DOURD SUPERIOR
AED AND WHITE

POAWER AND
CONCENTRATION CF
THE DOUROD
SURSRICE
SUR-RECION THESE
WINES ARE A GLEND
OF TRADITIONAL
DOURD CRASE
VARIETES WiITH
AGRING ™ FRENCH
OAK BARRELS

92
g"s" soe

VALE D. MARIA
VINMAS DO SAROR
RED AND WMITR

FROM GRASES GROWN
AT (QUINTA VALE DO
SAEOR, THESE WINES
HAVE THE DOVRO
SUFERIOR CHARACTER.
VWHITE: FERMENTED IN
STANLESS STEEL VATS
AND FRENOH DX
QARRELS, AND AGED M
THE SAME GARRELS
REDX FERMENTED N
LAGAR AND AGED 1N
FRENCH CAX BARRELS

95

RONERT PARKEN
VINTAOR 3030
iwac CECANTER WCONLD
YwTMEIES v WINE AWARDA
VINTAOK 232N
v v

QUINTA VALE
O. MARIA
RED

BLEND OF 41 DIFFERENT

LRAPE VARIETIES FROM
AEDr VEARS OLD
VINEYARD , WHERE RED
FRAUIT ARCMAS FREVAIL
PA VELVETY
STRUCTURE.
FERMENTED N LACAR
AND AGED IN FRENCH
OAX QARRELS FOR 21
MONTIS.

94

PO
ROBERT FARKEN
VINTAGE D318

VALE D. MARIA
VNHADE MARTM
TR

FIRLD QIEND OF LD
WHITE VNERED
AESULTING INA
FRESH, LONG-FRESH
WS WHEH
FERMENTED AND
ACED W 5000
FRENOOMC
RARSRLS FOR &
MONTLE, WITH
RATOMAGE TWICE A
WER

95

S
ACREAT FANKER
WKTAGE 3380

v

QUINTA VALR
O. MARIA
VINMA OA
FRANCISOA
R&ED

PLanmen w2004 THE
WING EAGLENOOFS
OF TRE FINGST GRAPE
WVARIETIES N DOURC
WITH CREAT ARCMATIC
COMELRXTY.
FERMENTED N LAGAR
AND AGED IN FRENCH
CAM QAARELS FOR 20
MONTHE

I 1.6. PRIDE IN LEAVING A MARK

N
VINE AFSOTATON
VINT AN ZGAT

w

QUINTA VALE
O. MARIA
VINMA DO RIO
RE0

THECLDEST
VINEYARD ON THE
C5TATE, A FIGLD
SLEND OVER 30
YEARS OLO WITH A
VARIETY OF 20 CRAFE
VARIETIES THAT
REZILTS N THE
SUKEST WING
FREAMENTS IN LAGAR
AND AGES ™ FRENCH
Q&Y. RARRSIS FOR 21
MONTHS

VWITH NORE THAN 80
VEARS OLD, THIS
WINE 15 A FIELD
BLEND OF 7 GRAPE
VARIETIES.
FERMENTED IN
LAGAR, IT HAS ACED
IN FRENGH 0%
BARRELS FOR 21
MONTHS AND HAS
REEN DOTILED IN
2014

CULTIVATING THE FUTURE

96

MNCAKAN LANRACH

LOTE NN

QUINTA VALE
O. MARIA
RESMKRVA
RED

QU anGLe
HARVEST, IT HAS
FERMENTED IN
LAGAR WITH
ADDITION OF
SRANDY. IT HAS
ALS O IN VERY
LASCE AND WO
WOCOEN VATS
FOR ALMOST 2
TRARS.

93

romn

JAMEA ALCKUNG

VINTMOE 3024

QUINTA VAL E
O. MARLA

LAV PORTO

Lav EXPRESSIVE
AND SLECANT
DEENED BY A
FIPE AND
OELICIOUS FRUIT
ACED N VERY
LARCE AND OLD
WOODEN WATS
FOR 4 YRARS.

PRIZES AND AWARDS

96

e
WINE BCECTATON
MNTAGE DOLY

v

QUINTA VALE
RIA

VINTMOE

DERESSION OF
WHAT A EORT WINE
CAN B& - LUSCIOUS,
RECH, POWEREUL.
LOMG-LASTING AND
UNFORCETTARLE. IT
HAS AGED N VERY
LARGE AND OLD
WOOOEN YATS FOR
ALMOST 2 YRARS.

95

roxm
NORERT FANKEN

VALE O, MAR A
VERY OLD TAWNY
COLMEITA PORT
19

1969 VINTACE, THE
RARENESS OF THIS
COUHEITA WiTH 50
VEARS OF ACEING,
OEFRRS A MYRIAD
OF SURFRISING
ARCMAS ACED AND
STORED IN WOCORN
VATS AND ROTTLED
UFON DEMAND:

VALE D. MASHA
VERY OLD WHITE
CUMNBTYAFORY
140

A WING THAT MAS
ACED FOR OVER 80
YRARS.

OPULENT ON THE
NOSE, WITH OTRUS
NOTES AND A COFE
OF HONEY ON THE
PALATE, IT 15
QALANCED,
SHOWING G000
FRESHNESS AND
HARMONY.

18
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92

VIR ENTHUN ART
VINTAOR 3018

\RCO

ARCO D'ASUIRIRA
Wi Te

ABLENDOF 4 CRAPS
VARIETIES, OF WHXH
THE MARLA COMES 15
THE MOAT NOTASLE.
ACED FOR 2 YEARS IN
ROTTLE

romn
MIAE ENTHUSART
VINYAIR 3017

w

\RCO

ARCO D'ASUIKIRA
RED

Tousca NACIONAL,
AGED FOR 2 YRARS IN
THE ROTTLE, WITH A
UNIQUE ELECANCE AND
MATURITY.

1.6. PRIDE IN LEAVING A MARK

92

ACRENT FARKEN
MNTAGE 3018

GUIN TA D'AGUIKIRA
wuTE

A REMASMARLS
FRODUCT OF MARLA
COMES GRAPES, AGED
IN DARRELS FOR §
MONTHS AND N BOTILE
FOR T VEAR AND A HALS
PROOUCED ONLY IN
THE FINEST YRARS,

94

ooy
WINE ENTHUN AT
VNTAGE S01T

v

QUINTA D'ASUISIRA
RED

AUNQUE TOURIGA
NACIONAL, BOTH IN
DAIRRADA AND WIDER
FORTUGAL, IN WHIDH THE
FRUIT SHINES THROUGH A
WINE WITH DEFTH AND
COMPLEXITY, IT AGES IN

SARREL FOR 12 MONTHS AND

IN BOTTLE FOR ALMOST 3
YEARS

CULTIVATING THE FUTURE

i

I
wik

\GUIE!

QUINTA D'AGUIEIRA
REMERVA BRUTO

WHITE SPARML ING WINE

INTENSE AND QALANCED,

CHARACTERIND QY AROMAS OF

WHITE FLOAWERS AND LIME
WITH HINTS OF WDCO AND
TOASTED BREAD. ON THE

PALATE, TS VERY FRESH, WITH
A FNE, PLEASANT QUESSLE THAT
GIVES ITA CREAMY TRXTURS.

PRIZES AND AWARDS

\GEAE R

o

QUINTA D'AGUEIRA
RARITY OF TiNE

AHIDOIN TREASURE OF
QUINTA DACUIERA, ONLY
THE GRAPES FROM THE GE5T
VINEYARDS WERS SELECTED
AND HAND -FICHMED. ASED
FOR B MONTHS IN New
FRENCH OAK DARRSELS,
SOTTLE-AGED FOR B YRARS
HESULTING IN AN SXTREMELY
ARCMATIC, FRUITY AND
COMPLEX WINE

19



I 1.7. A REMARKABLE STORY

SEC.XVI
First written evidence found in the
Chapel of Quinta da Aveleda

1950
Strong investment in human and
technological resources

1998
Acquisition of Quinta d'Aguieira

2019

Purchase of a property in the Algarve
- launch of the Villa Alvor brand

1860

Manoel Pedro Guedes moves to Quinta da
Aveleda where he will livethe rest of his

life

1960
Wine brand relaunch Aveleda

2008

Aveleda becomes a shareholder of
Portugal's leading distributor,
PrimeDrinks.

2020

Aveleda celebrates 150 years of history
and launches a line of premium wines
under the Aveleda brand and an iconic
wine named after founder Manoel
Pedro Guedes.

2023

1888

Gold medals won at international
competitions in Berlin and Paris

1970
First bottling of a wine spirit under
the name: Adega Velha

2011

US import company ,Aveleda Inc. is
established

2021
Quinta d'Aguieira wines launched

Extension of the Casal Garcia Fruitzy range and
launch of Casal Garcia Sweet Rosé and Vale Dona
Maria Very Old White Port 1940.

CULTIVATING THE FUTURE

1939

The spread of joy begins: the Casal
Garcia is born.

1990

Introduction of a Douro wine in the
portfolio

2016/2017

Aveleda acquires Quinta do Vale D.
Maria and Quinta Vale do Sabor in the
Douro Superior

2022

Casal Garcia range launched Fruitzy
range and the Mandriola de Lisboa
product

20



2023

PRESENCE IN 4 REGIONS

Aveleda was born in the Vinho Verde region, but
is now also present in three other regions: the
Douro, Bairrada and the Algarve.

The presence in the four regions is supported by
10 estates. In total, there are almost 600
hectares of vineyards with unique and
emblematic characteristics.

I 1.8. WHERE WE ARE PRESENT

VINHOS VERDES - 418
ha

Quinta da Aveleda
Quinta de Ruivaes
Quinta de Celorico
Quinta de Meinedo
Quinta de Casas do Porto

Quinta da Cabragéao

21 ha - BAIRRADA
Quinta da Aguieira

CULTIVATING THE FUTURE

DOURO - 78 ha
-------- Quinta Vale D. Maria

Quinta do Vale do Sabor

ALGARVE - 30 ha
Villa Alvor

21



I 1.8. WHERE WE ARE PRESENT

THE VINEYARDS Quinta de Casas do

Quinta da Aveleda Quinta de Ruivaes Quinta de Celorico Quinta de Meinedo Porto
Vinho Verde Vinho Verde Vinho Verde Vinho Verde Vinho Verde

22

2023
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I 1.8. WHERE WE ARE PRESENT

THE VINEYARDS
Quinta da Cabragao Quinta d’Aguieira Quinta Vale D. Maria  Quinta Vale do Sabor Villa Alvor

Vinho Verde Bairrada Douro Douro Algarve

23
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| 1.9. WINE TOURISM

QUINTA DA AVELEDA
In the company's cradle, headquarters and family
home, wine tourism reached a record number of visits
and turnover in 2023.

>1.8M€

INCOME WINE TOURISM

CULTIVATING THE FUTURE

VILLA ALVOR

A vineyard that ends at the sea. Between the Alvor
estuary and the Serra de Monchique is the Villa Alvor
estate, which opens a window onto the wines of the
Algarve. Aveleda has been investing in wine tourism in
the Algarve and aims to welcome more than 50,000
people a year in the near future. This wine tourism offers
experiences such as private visits, wine tastings and
greater knowledge about the profile of the wines that
are created here.

QUINTA VALE D.MARIA

In the Douro, wine tourism is still in its infancy, and the
strategy is based on opening the Quinta's doors to
small groups, so that they can enjoy an exclusive and
personalized experience with wine tastings of rare
guantities.

QUINTA VALE DO SABOR
In 2023 we opened the Wine Tourism Center in
Quinta Vale do Sabor.

24



| 1.9. WINE TOURISM

In addition to its important architectural heritage, Quinta da Aveleda is INITIATIVES CARRIED OUT IN 2023

also renowned for its grand gardens, right in the heart of the Vinho
Verde region, where the vegetation has flourished for almost 300 years
in complete harmony with the surrounding vineyards. For the first time, Quinta da Aveleda hosted a grape harvest

. o . . ) program during the first week of September.
Given this important heritage and the path taken in the world of wine,

wine tou.rism has eme.rged as a spear.into the future, offered in a very This activity included grape picking, a tasting of Aveleda grape
personalized way with extreme rigor, elegance and a strong varieties and a harvest lunch on the Varanda do Roseiral. On
differentiating character. special dates, we also had a musical show with S. Pedro and a

Wine Workshop with Madalena Vidigal.

EXPERIENCES

The experiences that can be enjoyed at Quinta da Aveleda include
guided tours, wine and brandy tastings, wine and bread workshops,
the Aveleda Escape Garden game and various gastronomic events -
picnics and lunches on the farm, events for other companies - team
building, product presentations.

As well as a stroll through the romantic gardens, visits include a walk
through the vineyards and the old cellar, where Adega Velha brand
spirits are aged. The old threshing floor houses the store and tasting
room, where events are often held. The old kitchen, steeped in history
and tradition, used to be the place where the foremen's meals were
served and the “sopa das vindimas" was made. It is currently used for
workshops.

You can also visit the coach house and the stables, 19th-century
buildings where the horses, coaches and harnesses were kept and
which are now museum spaces.

25
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2023

1.10. CULTIVATING
HERITAGE

With its iconic properties, Aveleda has an extremely rich and
diverse cultural, viticultural and botanical heritage.

VINHOS VERDES REGION

Quinta da Aveleda is home to 8 hectares of romantic gardens
with more than 230 species, including sequoias, cork oaks,
oaks, various species of camellias trees and a century-old
eucalyptus tree that is more than 300 years old. As you walk
through the gardens, you pass paths lined with various
flowers, fountains, ponds and corners that invite you to
appreciate the passage of time and nature.

The architectural diversity of Quinta da Aveleda includes the
family residence, the 17th century chapel, the old chalet, the
caretaker's house, the tea house, the Vandoma fountain, the
Manueline window island, the old winery, the threshing floor
buildings and the old kitchen.

The 8 properties that today make up Aveleda in this region
have 4 white grape varieties and 3 red grape varieties.

BAIRRADA REGION

With a history dating back to the 18th century, the house has
a chapel that was built in 1735. The house has iconic
architecture, creating an archway through which a road
passes underneath, dividing the estate into two main
vineyard plots. Quinta d'Aguieira's 21 hectares of vineyards
are planted with 4 white and 4 red grape varieties for the
production of its wines.

DOURO REGION

The natural heritage of Quinta Vale D. Maria's old vineyards
includes around 41 grape varieties of varied genetic origin, one of
the main factors that allows them to adapt to climate change.
Quinta Vale D. Maria also has 14 white grape varieties that are used
in its wines. Most of the vineyards were planted in the 1930s and are
today one of the company's oldest wine-growing estates. The
borders at Quinta Vale D. Maria have a wide variety of trees such as
olive trees, orange trees, quince trees, lemon trees and cherry trees.
A 2020 planting means that today the Quinta has added around
1,800 plants of more than 17 different species, including wisteria,
strawberry trees, oaks and rose bushes.

ALGARVE REGION

Villa Alvor is an 80-hectare estate near Alvor, where the local
vineyards, fauna and flora coexist in perfect harmony. This project
was born out of a deep interaction between the land and sea of the
Algarve - a region where Arab and Roman culture intersect, and
with so much still to explore. Between the Serra de Monchique and
the Ria de Alvor, about 4 km from the sea, the climate is cool and
the soils are marked by the clay and limestone that intersect here.
Through wine production and wine tourism activities, Villa Alvor
revives the sense of belonging to the Algarve's wine culture,
reflecting the Mediterranean lifestyle.

CULTIVATING THE FUTURE
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I 1.11. GOVERNANCE MODEL

GENERAL
ORGANIZATION CHART

Aveleda's governance structure is organized into 9

directorates reporting directly to the Board of Directors.

The Sustainability area is coordinated by the Head of
Quality and Sustainability who, together with the ADM,
manages the internal team,  ensuring the
implementation of all the initiatives and measures
adopted, action plans and reports, thus building an
integrated vision of the various dimensions of
sustainability.

100%

78%
64% .
46% 24% >/
2 36% i
22%

Board Direclors Managers Technicians Assistants and
operational
Mens Womens
)

CULTIVATING THE FUTURE

BOARD
ANTONIO GUEDES
MARTIM GUEDES

INSTITUTIONAL
REPRESENTATION

JORGE MONTEIRO

COMMERCIAL
DIRECTOR

GUSTAVO MONTEIRO

MARKETING HR & QUALITY
DIRECTOR DIRECTOR
ANA SAMPAIO FRANCISCO GUERREIRO

PRODUCTION
DIRECTOR

JORGE SIMOES

WINE TOURISM
DIRECTOR
ILDEFONSO MARTINS

OENOLOGY FINANCIAL
DIRECTOR DIRECTOR

DIOGO CAMPILHO ANA ESTEVES

VITICULTURE
DIRECTOR
RECRUITING

IT DIRECTOR
ALBANO ALVES
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For 150 years, Aveleda has been growing wine in a sustainable way,
with a strong commitment to the environment, to people and to
sustained economic growth.

For 150 years, Aveleda has been growing wine in a sustainable way,
with a strong commitment to the environment, to people and to
sustained economic growth.

The importance of the biodiversity of flora and fauna, and natural
places of contemplation and dreams for the people who work here,
have always been at the origin of this company. It was important for
the company to define an identity for the work that has been carried
out for 150 years, with an eye to the future, and so an identity and
sighature was born for our "sustainability" work.

To ensure that the next generations receive something better than
what has been handed down to us, and to preserve a place where
wine, great brands and dreams are cultivated, it is necessary to
Cultivate the Future.

"Thinking about sustainability, thinking about the good of everyone,
thinking about the whole business chain, is fundamental if the
business and the company are to be here in another 150 years.”

- Antonio Guedes

The creation of a separate identity for the sustainability area reinforces the
company's commitment to this area and highlights how it is intertwined with
our DNA.

We have been using this "signature" since 2022. The progress made throughout
the year reflects the collective effort of the Aveleda team and its partners, who
see sustainability as an integral part of a resilient, responsible business that
prioritizes the well-being of people, the community and consumers.

The sustainability policy, “Cultivate the Future)’ as well as implementing
various practical measures and initiatives, aims to educate and shape a
culture focused on doing better, doing more with less, and promoting a
prosperous life for those who work here. With the modernization of viticulture
and oenology techniques, investments in technological improvements and
the economic pressure of a constantly growing sector, many more
sustainable traditions and habits have been lost. Aveleda is aware that many
of these could improve the individual living conditions of its employees, their
families and friends, as well as contributing to a more balanced sector and
business activity.

CULTIVATING THE FUTURE



2.1 ENGAGEMENT WITH
STAKEHOLDERS

Insurance
companies

Shareholders —

Suppliers

Social .
S Clients
Communication
Employees

|

Distributors

/

Financial Institutions

Competition
——

External
Entities

v

Local Community

STAKEHOLDERS

2023

Cultivate the Future also involves engaging with its stakeholders.
This close contact allows trust to develop and openness to respond
to ethical standards and the needs of the sector and stakeholders

in a transparent manner.

Aveleda's Stakeholders are the entities or individuals who influence or are
influenced by its activities, products and services. They are organized into
categories in a Stakeholder Table, where their needs and expectations, risk

and forms of communication are identified.

Monitoring is carried out periodically through various established
communication mechanisms such as; regular communication,
meetings, visits, events, interviews, reports, surveys, purchasing

specifications, website, social networks, sustainability report.

CULTIVATING THE FUTURE 29



2.1 ENGAGEMENT WITH
STAKEHOLDERS

The following material issues stood out from the
responses, with the respective importance attributed by

2023

CUSTOMER ENGAGEMENT

Customers and distributors continue to be a precious asset for
Aveleda, so assessing their satisfaction is fundamental to improving
the performance of the products and services provided by Aveleda
in the production of wines and spirits.

To this end, in the course of 2023, and as in previous years, a survey
was sent to all customers, with the aim of analyzing the overall
satisfaction rate and the quality of the services provided and the
importance given to sustainability issues.

The information is thus made available for this report as a form of
materiality analysis and for the overall process of evaluating
customer/distributor satisfaction.

Aveleda's customers:

14%

ECO-DESIGN

28%

RECONCILING
FAMILY AND
WORK

31%

ENERGY AND ECO-

RESOURCE AND WASTE

26%

REDUCING GHG
EMISSIONS AND
CERTIFICATIONS

30%

SOCIAL RESPONSIBILITY

26%

MANAGEMENT

28%

ADAPTATION THE
CLIMATICAL
ALTERATIONS

31%

AMBIENTAL

33%

CARBON FOOTPRINT
PROTECTION OF

INQUIRIES
ANSWERS RESPONSE EFFICIENCY MANAGEMENT
SENY PERCENTAGE BIODIVERSITY
Portuguese 70 8 11%

English 160 34 21%

In 2024, the pillars of people and biodiversity will be maintained.

The 7 most valued material themes were: Governance, sustainable
packaging water, carbon footprint and biodiversity environmental

management, energy and eco-efficiency and social responsibility.

35%

SUSTAINABLE
PACKAGING

CULTIVATING THE FUTURE

36% 43%

RESPONSIBLE MANAGEMENT  THRIVING TEAM
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2023

2.2. MATERIALITY ANALYSIS

According to the 2021 update of the GRI standards, the material topics now represent the
organization's most significant impacts on the economy, the environment and people, including
human rights.

Therefore, the methodology for materiality analysis was maintained in 2023.

The ordering of material topics is established internally according to the relevance of the impacts
to Aveleda's strategy.

CONTENTS DESCRIPTION RESULT

GLOBAL VISION AND TRENDS FRAMEW ORKS EXTENDED LIST OF POTENTIALLY
MATERIAL TOPICS

TO UNDERSTAND THE SECTOR

BENCHMARK 6 COMPANIES OF A SIMILAR SIZE OR WHICH THE
COMPANY ASPIRES TO ACHIEVE

STAKEHOLDER ENCAGEMENT CROSSING OF LEVEL 1 WITH THE REALITY LIST OF MATERIAL TOPICS FILTERED
OF AVELEDA ACCORDING TO THE COMPANY'S REALITY IN

RELATION TO THE SECTOR

ACTIVITIES, RELATIONSHIP AND GEOGRAPHICAL LOCATION OF THE
ORGANIZATION'S UNITS

REVISION OF THE MATERIAL THEMES OF THE
PREVIOUS REPORT (2022)

MISSION, STRATEGIC OBJECTIVES AND REDUCED LIST OF MATERIAL TOPICS
PERFORMANCE OF THE ORGANIZATION

MATERIAL TOPICS IDENTIFICATION OF THE LIST OF TOPICS FINAL MATERIALS

IMPACTS OF EACH MATERIAL TOPIC

RELEVANCE OF IMPACTS AND THEIR LIST OF FINAL MATERIAL TOPICS IN ORDER OF

PRIORITIZATION RELEVANCE
SINGLE CRITERION FOR MATERIALITY

CULTIVATING THE FUTURE

LEVEL 2

LEVEL1
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2.2. MATERIALITY ANALYSIS

Sustainable Development Goals

"Companies are a vital partner in achieving the Sustainable
Development Goals"

ERRADICACAD £ TERO SAUDEE EDUCACAD DE IGUALDADE AEUA POTAVEL
DA POBREZA £ EAGRICUL BEM-ESTAR QUALIDADE DE GENERO E SANEAMENTO

v

INDOSTRIA, -I REDUCAO DAS DES | 1 CONSUMO E
INOVACAD £ DESIGUALDADES ; 3 PRODUGAD
INFRAESTRUTURA ¢ RESPONSAVEIS

o alis | CO

ACAD CONTRA A VIDA NA ViDA
1 MUDANGA GLOBAL 14 AGUA 15 TERRESTRE

00 CLIMA ....‘ AL Ll OBJETIVS
' _—

DE DESENVOLVIMENTO

SUSTENTAVEL

Aveleda's sustainability strategy also involved integrating the
SDGs through a four-stage process, as shown in the figure below.

CULTIVATING THE FUTURE

1. Definition of
priorities accordin
to the organization's
main positive and

negative impacts

2. |dentification of
the SDGs to which
Aveleda could
contribute in line
with its materiality;

3. Integrating the
SDGs into your
business strategy by
defining targets,
actions and
indicators;

4. Performance

reporting in the
annual sustainability
report based on the
defined indicators.
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2023

|2.2. MATERIALITY ANALYSIS

The sustainability issues of greatest
strategic importance are
periodically validated with

stakeholders.

Of the 2023 materiality analysis, the

12 material topics remain the same.

Economic performance

People

Biodiversity

From grape to glass

Eco-efficiency and Good Practices

GHG emissions

Water

Energy

Quality and certifications

Waste and Effluents

Environmental Management

Innovation and Brand Perception

CULTIVATING THE FUTURE
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|2.2. MATERIALITY ANALYSIS

Material Topics

OoDS

Goal

Integration into Aveleda's strategy C

Economic performance

8 - Decent wor
and economic
growth

8.1- Sustain per capita economic
growth in accordance with national
circumstances and, in particular, an
annual growth of at least 7% of Gross
Domestic Product (CDP) in the least
developed countries

8.3- Promover politicas orientadas for
development that support productive

K activities, decent job creation,
entrepreneurship, creativity and
innovation, and encourage the
formalization and growth of micro,
small and medium-sized enterprises,
including through access to financial
services

8.9- By 2030, draw up and implement
policies to promote sustainable
tourism, which creates jobs and
promotes local culture and products

The plan for the current strategic cycle aims to give
solidity to the most recent path, that is, consolidating
what already exists with investments channelled
mainly towards modernizing production equipment,
while maintaining the current regions and vineyard
areas.

CULTIVATING THE FUTURE
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2.2. MATERIALITY ANALYSIS

Material Topics

OoDSs

Goal Integration into Aveleda's strategy

People

g e | 10 2,

S

5 - Gender equality

8 — Decent work and economic growth

10 - Reducing inequalities

5.5. - Ensure the full and effective
participation of women and equal
opportunities for leadership at all levels
of decision-making in political,
economic and public life.

8.5 - By 2030, achieve full and

productive employment and decent  The topic of people is particularly important to

work for all women and men, including Aveleda, encouraging job creation, training and skills

young people and people with development, career development and equal

disabilities, and equal pay for work of  opportunities. There is also a strong commitment to

equal value health and safety at work, working conditions, various
employee benefits and social responsibility measures.

8.8 - Protect labor rights and promote

safe and secure working environments The palance between professional and personal life is

for all workers, including migrant seen by the organization as crucial to achieving

workers, in particular migrant women, employee well-being and motivation.
and people in precarious employment

10.2 - By 2030, empower and promote
the social, economic and political
inclusion of all, regardless of age,
gender, disability, ethnicity, origin,
religion, economic or other status

2023

CULTIVATING THE FUTURE 35



|2.2. MATERIALITY ANALYSIS

Material Topics oDS Goal

15.1 - By 2020, ensure the conservation,

restoration and sustainable use of terrestrial

and inland freshwater ecosystems and their Aveleda integrates biodiversity into its strategy in order to mitigate the
services, in particular forests, wetlands, impacts of its activity while actively protecting and promoting the
mountains and drylands, in accordance with ~ survival of plant and animal species, genetic diversity and natural
obligations under international agreements ecosystems.

Integration into Aveleda's strategy

15 — Protecting
terrestrial life
Biodiversity

12.2 - By 2030, achieve sustainable
) management and efficient use of natural
From grape to 12 - Responsible resources12.6- Encourage companies,
glass production and especially large and transnational ones, to
consumption adopt sustainable practices and to include
information on sustainability in their activity
reports.

Aveleda seeks in a systematic and standardized way to integrate
sustainable practices throughout the value chain through the selection
of suppliers, raw material and materials purchasing policy, production
and processing management, quality assurance and food safety and
the promotion of consumer health and responsible consumption.

2023 CULTIVATING THE FUTURE 36
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|2.2. MATERIALITY ANALYSIS

Integration into Aveleda's strategy

Material Topics oDS Goal
7 - Renewable and affordable  7.3- By 2030, double the global rate of
energy improvement in energy efficiency
. 12 - Responsible production 12.2- By 2030, achieve sustainable
Eco-efficiency and consumption management and efficient use of
and Best practices natural resources

13- Climate action
13.1- Strengthen resilience and
adaptive capacity to climate-related
risks and natural disasters in all
countries

12.2- By 2030, achieve sustainable
management and efficient use of

12 — Responsible production natural resources

and consumptionl3 - Climate

action 13.1- Strengthen resilience and
adaptive capacity to climate-related
risks and natural disasters in all
countries

Greenhouse gas
emissions

13.2- Integrating climate change
measures into national policies,
strategies and plans

CULTIVATING THE FUTURE

In managing its activities, Aveleda has implemented a systematic
process of continuous improvement in which it continually seeks to
increase efficiency and, consequently, reduce resource consumption
and increase resilience in the face of climate change.

Aveleda monitors the organization's GHG emissions following the
Greenhouse Gas Protocol framework and seeks to reduce its
impact on the stages of the value chain with the greatest impact,
namely viticulture. In addition to mitigating impacts, Aveleda seeks
to increase its resilience and adaptation to climate change and,
furthermore, contributes to carbon sequestration through its green
areas, gardens and vineyards.

37



|2.2. MATERIALITY ANALYSIS

Material Topics oDS Goal

6.4- By 2030, substantially increase water use
efficiency in all sectors and ensure sustainable
extraction and supply of freshwater to address
water scarcity, and substantially reduce the
number of people suffering from water scarcity.

Water 6 — Drinking water and
sanitation

6.6- By 2020, protect and restore water-related
ecosystems, including mountains, forests,
wetlands, rivers, aquifers and lakes

7.2- By 2030, substantially increase the share of

renewable energies in the global energy mix
Energy 7 - Renewable and

affordable energy 7.3- By 2030, double the global rate of
improvement in energy efficiency

2023 CULTIVATING THE FUTURE

Integration into Aveleda's strategy

Water is indispensable to winemaking and is present at every
stage of wine production. Aware of the importance of efficient
management of this resource, Aveleda has been introducing
measures to capture water, reduce irrigation and its use per liter
produced, new technologies in network management and
effluent treatment.

Aveleda implemented its energy management system in
accordance with the ISO 500017 standard in 2014.

The company installed photovoltaic panels - production of 160
MWh in 2023.
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2.2. MATERIALITY ANALYSIS

Material Topics

oDs

Goal

Integration into Aveleda's strategy

Quality and
certifications

A AT
8 s
[

i

2023

8 — Decent work and
economic growth

8.4- Progressively improve global
resource efficiency in consumption and
production by 2030, and actively seek to
decouple economic growth from
environmental degradation, in
accordance with the ten-year framework
of programs on sustainable production
and consumption, with developed
countries leading the way.

The high quality standards, from winemaking practices to bottling and
storage, and the certifications acquired guarantee the seal of quality and
involve the company in a cycle of continuous improvement.

Aveleda currently holds 5 certifications:

NP EN ISO 14001 - Environmental Management System;
NP EN ISO 9001 - Quality Management System;
International Featured Standard - IFS Food,
Responsible Family Business and V-Label (product)

The International Featured Standard (IFS) Food is a benchmark recognized
by the Global Food Safety Initiative (GFSI) for certifying food safety and the
quality of products and processes. In 2023, Aveleda underwent an
unannounced external audit and obtained a score of 97%, maintaining its
Higher Level. In 2024, Aveleda will make the transition to the new IFS8
version.

Also in 2023, Aveleda began its BIA- Impact assessment process to obtain
Bcorp certification.

CULTIVATING THE FUTURE 39



|2.2. MATERIALITY ANALYSIS

Material Topics oDS Goal

Integration into Aveleda's strategy

12.4- By 2020, achieve the
environmentally sound
management of chemicals
and all wastes throughout
their life cycle, in accordance
with agreed international
frameworks, and significantly
reduce their release into the

Waste and effluent management 12 - Responsible production air, water and soil in order to

effluent and consumption minimize their negative
impacts on human health
and the environment.
2ER, 12.5- By 2030, substantially
(@@ reduce waste production

through prevention,
reduction, recycling and
reuse.

Aveleda systematically seeks to reduce the
production of waste and effluents, while at the same
time disposing of them in a way that guarantees the
lowest environmental impact.

2023 CULTIVATING THE FUTURE
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|2.2. MATERIALITY ANALYSIS

Material Topics oDS

Goal

Integration into Aveleda's strategy

12 - Responsible
Environmental Management  production and
consumption

vEE

12.4- By 2020, achieve the environmentally
sound management of chemicals and all
wastes throughout their life cycle, in
accordance with agreed international
frameworks, and significantly reduce their
release to air, water and soil in order to
minimize their negative impacts on
human health and the environment.

12.5- By 2030, substantially reduce waste
generation through prevention, reduction,
recycling and reuse

Aveleda has been certified by NP EN ISO 14001 -
Environmental Management System since 2008.

CULTIVATING THE FUTURE
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|2.2. MATERIALITY ANALYSIS

Material Topics oDS

Goal

Integration into Aveleda's strategy

8 — Decent work and
economic growth

Innovation, marketing and
brand perception

9 - Industry,
innovation and
infrastructures

8.2- Achieving higher levels of economic

productivity through diversification, technological

modernization and innovation, namely by

investing in high value-added sectors and labor-

intensive sectors.

9.4- By 2030, modernize infrastructure and
rehabilitate industries to make them sustainable,
with greater efficiency in the use of resources and
greater adoption of clean and environmentally
friendly technologies and industrial processes;
with all countries acting according to their

respective capacities

9.5- Strengthen scientific research, improve the
technological capabilities of industrial sectors in all
countries, particularly developing countries,
including, by 2030, encouraging innovation and
substantially increasing the number of research
and development workers per million people and
public and private spending on research and

development.

CULTIVATING THE FUTURE

The Aveleda brand is recognized globally for its quality and distinctive
wines. Through a process of developing new products, it
systematically seeks to produce new products with greater added
value aimed at different audiences with specific needs and to get
them to more than seventy countries through various sales channels.

Investment in technology with the acquisition and renewal of
equipment is aimed at achieving superior production efficiency.

Aveleda's approach involves constant analysis and the design of and
investment in solutions that enable it to develop its entire activity in a
cleaner and more sustainable way by mitigating impacts, reducing
energy, water, materials and waste consumption.
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|3.1. BIODIVERSITY

When a vine is born at Quinta da Aveleda, an immense garden is
born. Since our origins, biodiversity and places to contemplate
nature have been essential for creating wines with soul and
character and for the well-being of those who work here.

In 2022, COP15 reached a historic agreement for the planet's
biodiversity, with a commitment to increase it by 30%. Aveleda is
aligned with this strategy and mission.

The resilience of ecosystems is directly linked to the extent of
biodiversity, which requires the greatest care and is essential to the
company's activities. With this awareness, the company is
integrating biodiversity into its strategy in order to guarantee the
survival of plant and animal species, genetic diversity and natural
ecosystemes.

Globally, the loss of biodiversity is a risk and viticulture can have
potentially negative impacts, particularly as it is a monoculture
that can interfere with the ecosystem and the degradation of the
cultivated soil. Once these impacts have been identified, Aveleda
seeks to reduce them through various initiatives and by
monitoring the activities that take place in these areas. On the
positive side, the promotion and protection of biodiversity and
good viticulture practices allow for the presence of species and
organisms capable of supporting critical soil processes. Aveleda's
ongoing effort to maintain the biodiversity pillar as one of the main
and most important is clear. It's a question of attitude and
perseverance, and Aveleda deserves all the effort it can get

GREEN AREAS

Between 3 and 4% of the area of each vineyard is allocated to
biodiversity, namely borders and headlands.

12 800

TOTAL AREA OF TOTAL TREES TOTAL AREA IN THE
GREEN SPACES/AREAS PLANTED WITHOUT ALL THE VINHO VERDE REGION
TOTAL NUMBER OF FARMS FARMS(20 22)

418ha

“We study and research in order to work not against

Nature but with Nature.”

Martim Guedes

CULTIVATING THE FUTURE
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| 3.1. BIODIVERSITY

BIODIVERSITY ON THE ESTATES

du"inta da Aveleda Gardens

With an 8-hectare romantic garden, the annual work of
preserving this garden is scheduled and cared for with
the same dedication as the vineyards. Here you'll find
more than 230 botanical species identified in the historic
gardens of Quinta da Aveleda and a 300-year-old
eucalyptus tree.

Quinta Vale D. Maria

In a land with the characteristics of the Douro, it proved
essential to implement stone walls and riparian galleries,
which not only stabilize the soil and keep it moist, but
are also important places of shelter for various species of
flora and fauna, helping to combat pests in a natural
way.

Creation of biodiversity corners with the planting of
various fruit trees, including strawberry trees, orange
trees, cypress trees, chestnut trees and common puffins.

Villa Alvor

In the Algarve, Villa Alvor built a pond surrounded by
vegetation. This makes it possible to satisfy part of the
vineyard's water needs while reducing its visual impact
and promoting biodiversity.

VITICULTURE

Aware of the impact of intensive exploitation and with a view to protecting
species and increasing biodiversity in the vineyard, Aveleda has been looking
for solutions and implementing various actions in the various regions where
it operates.

Borders and headlands - 3 to 5% of vineyards

The borders and headlands are areas of the vineyard set aside for biodiversity
by planting native flora. These ecological structures of trees and shrubs make
it possible to mitigate some of the effects caused by the intensification of
agricultural activities and serve, in particular, as a refuge for the fauna existing
in the vineyards during treatments.

Lawns

In order to enrich the soil, viticulture practices at Aveleda include common
and differentiated tillage. In the former, a product rich in organic matter is
applied, which comes from green waste and allows the soil to regenerate. The
wood from pruning the vines is also collected and crushed so that this
organic matter can be incorporated into the soil in due course.

Differentiated tillage, i.e. legumes or grasses, is applied depending on the
condition of the vine's soil. In weaker soils, legumes are grown for sideration.
As they are rich in nitrogen, they are incorporated into the soil and this
biomass is converted into organic matter. As well as providing flowers, they
also create micro-habitats for the species found there.

On the other hand, when the vine is too vigorous, grasses are planted which,
known to compete with the vine, consume the available food and reduce its
vigor.

CULTIVATING THE FUTURE
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| 3.1. BIODIVERSITY

In vineyards with poorer soils, the sideration technique,
which involves the incorporation of leguminous species such
as lupins or bindweed, makes it possible to increase both the
nitrogen content and the levels of biomass that will be
converted into organic matter, providing food for the soil

fauna and contributing to the balance of the wine-growing

ecosystem.

Downy mildew prediction model

Aveleda's viticulture team has developed an in-house
management system and protocol to predict and detect the
presence and maturity of the soil fungus mildew. This
information on the likelihood of contamination allows
measures to be taken to prevent it and helps to reduce
vineyard treatments, which allows for greater protection of
the surrounding nature and saves human and financial
resources. In this way, Aveleda optimizes the product and the
timing of the treatment according to the state of maturity
and quantity of the fungus.

Mulching
Mulching is the process of using by-products of the harvest as
a ground cover.

This makes it possible to preserve soil conditions, increase the
incorporation of organic matter and control certain weeds.

OTHER PRATICS

The viticulture is no-till and the cultivation practices aim to
keep the habitats stable.

Aveleda is increasing the green areas on all its farms by
planting trees every year. Next year they plan to identify and
study in depth all the species of flora in their gardens.

In 2023, a survey was carried out to identify the fauna and flora
of our gardens.

In the end, 14 technical sheets were made of the species
considered most relevant.

In 2023, as part of the Cabragcdo Phase 2 project, construction
was completed on a new pond with a capacity of 22,000 m3 for
storing rainwater and river water for irrigation. This measure
impacts biodiversity as it alters the ecosystem but allows
rainwater to be used for irrigation and thus reduces the need to
extract this resource.

The phytosanitary treatment is carried out by spraying with
panels that serve as a barrier to prevent them from reaching
the borders and being applied only in the vineyards. As well as
protecting the population of auxiliary species, the barriers also
allow the treatment to be reuse and prevent the air pollution.

CULTIVATING THE FUTURE
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|3.2. PEOPLE

As part of the recognition for all the contribution they have made to the company,
people are one of Aveleda's main focuses. A policy of valuing and empowering its
most significant asset, its human resources, has been implemented. The company
also aims to be an active and participative agent in building the progress and well-
being of the surrounding communities.

Aveleda's human resources policy focuses on the permanent updating of
knowledge, ethics, the development of potential and motivation, encouraging
flexibility and adaptability and promoting merit, competence, participation and
commitment.

In this context, Aveleda has implemented a solid career structure and social
benefits, particularly in the field of training and health. The organization is
continuously implementing the Human Resources Business Partner (HRBP)
model, a framework that takes into account not only people, but also work
processes, individual skills and other organizational competencies, through a
diagnosis of the organizational climate and the positioning of each employee in a
functional group over the course of their career.

In 2023, we strengthened our talent management tools by reviewing the skills
assessment model and implementing the leadership feedback process.

Aveleda also adhered to the Amfori BSCl, a benchmark for social and
environmental responsibility, which assesses the producer in relation to the values
and principles of the Amfori BSCI Code of Conduct, which are translated into 13
performance areas. As a result of the External Audit, the final performance rating
was A (scale from A to E), in a total of 13 chapters (PA) with a Final Score of 99.5%.

2023

amfori () Bsci

CULTIVATING THE FUTURE

AVERAGE
ANTIGUITY

175

COLLABORATORS
0000 .I ;!

DISTRIBUTION OF EMPLOYEES BY AGE

>65
3%

Aged
Ages 41 - between
65 20 - 40
47% 50%
B Ages between20-40 Ages between 41-60 >65
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|3.2. PEOPLE

JOB CREATION DISTRIBUTION BY WORKPLACE

Evolution in the new hires rate;
31%  3i2%

_32%
21% 19% 10; 6% .
Aveleda - Agueira
11% 12% 10%
] [] [] Cabracao
2019 2020 2021 2022 2023
m Villa Alvor

RATE OF NEW HIRES WITH FIXED-TERM
CONTRACTS IN 2023

47% RATE OF EMPLOYEE TURNOVER

71.4%

® Douro - QVvDM e
QVDS

m Aveleda-Penafiel

156; 89%

RATE OF EMPLOYEE TURNOVER:
2021:9% | 2022:8%|2023:7%

2023 CULTIVATING THE FUTURE
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|3.2. PEOPLE

EMPLOYEE BENEFITS

ALL EMPLOYEES
ACROSS ALL BRANDS
- DISCOUNTS ON AVELEDA PRODUCTS

- BIRTHDAY AND CHRISTMAS EVE OFFERS

- INSTITUTIONAL PARTNERSHIPS / PROTOCOLS-
ANNUAL AWARD

- SENIORITY AWARD

- BABYKIT

- WEDDING KIT

- MENTAL HEALTH PROGRAM (ONLINE)

EXCLUSIVE TO PENAFIEL:
- CURATIVE MEDICINE
- OSTEOPATHY

PERMANENT EMPLOYEES
LIFE INSURANCE

HEALTH INSURANCE

PENSION FUND

TRAINING AND SKILLS DEVELOPMENT

At Aveleda, training is seen as one of the best strategies for not only enabling
employees to perform their jobs in the best possible way, but also for developing
new skills and advancing their careers.

POSITIVE LEADERSHIP
EX. FORMATIONS COACHING PROGRAM
2023: MENTORING PROGRAM

SUSTAINABILITY

WSET

IFS 8 AND A CULTURE OF FOOD SAFETY

All employees are regularly evaluated on their performance and career
development.

AVERAGE NUMBER OF TRAINING
HOURS PER EMPLOYEE IN 2023

41h

TOTAL HOURS
OF IN 2023

7439h

CULTIVATE THE FUTURE 49
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|3.2. PEOPLE

HEALTH AND SAFETY AT WORK

The health and safety of its employees are at the top of the
company's concerns.

To this end, the company's code of conduct requires all
employees to comply with the safety rules and practices in force,
and to take all necessary precautions to protect everyone. The
policy states that anyone who detects any behavior or
installation that could put the safety of employees and/or the
environment at risk must alert the company immediately.

In the field of occupational health and safety (OHS), all activities
are defined and planned in accordance with legal compliance
and other internal requirements. In addition to support activities
and records, the planning and respective process established
also includes carrying out risk assessments by job, training
actions, audits and visits, managing action plans for non-
conformities, corrective actions and improvements, carrying out
fire drills and managing self-protection measures. Control of
subcontractors is also ensured and established in the same
process.

PROCESS SST

ACCIDENTS FIRST AID
AT WORK Kits

MEDICINE AT
WORK

CURATIVE MEDICINE

RISK ASSESSMENT

MEDICINE AT WORK

All  EMPLOYEES
medical

attend regular
appointments and

examinations as required by current
legislation.

CURATIVE MEDICINE

In addition, the company offers
fortnightly  consultations with a
general practitioner at the Aveleda
premises. This program allows you to
obtain services such as:

- Assessment, diagnosis and follow-
up of health problems;

- Referral to a specialty appropriate

to the health problem, if
applicable.
:? i
L]
I8 i"i
/;:; " W l- Iﬂn
—_—
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ACCIDENTS AT WORK

Aveleda follows a decision flowchart to manage
accidents at work and has an internal process to
ensure that this management is carried out in
accordance with legal requirements.

Aveleda subcontracts a company specializing in the
area to organize occupational safety services,
including measurements and tests, risk assessments,
etc.

Based on the results of the risk assessments, action
plans are put in place for any deviations found.

The detection of non-conformities and opportunities
for improvement can also come from internal audits
and periodic checks, which will then be addressed at
team and continuous improvement meetings. All
accidents/incidents at work follow a specific process
and the investigation always ensures that causes are
identified, actions implemented, and effectiveness
assessed.

Every year, surveys are carried out to consult
employees on the risks to which they are exposed
and on the effectiveness of the measures adopted to
prevent or correct accidents.
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|3.2. PEOPLE

AVERAGE SALARY RATIO FOR MEN VS. WOMEN
CORPORATE DIVERSITY AND A LEVEL PLAYING FIELD IN 2023

1,1

Renumeration policies in Aveleda play an important role in equal
opportunities and development, as well as being an important factor
in attracting and retaining qualified human capital.

All its employees and stakeholders are made aware of the corporate

code of conduct, which highlights, among other things, the non-

adoption of discriminatory behavior, whether based on race, GENAEr, it
age, %hsf/smal' dlsa:nllty,' p<.3I||t|<:aI]c oplnlclans or re|l.g.IOUSd.COhV.ICtIOhZ, WAGE RATIO BETWEEN MEN AND WOMEN

!nst'efa avoring the principle of equal opportunities, diversity an 2021=1,1 2022=1,2 2023=1.1
individual merit.

Aveleda Houses AVERAGE SALARY RATIO H/M BY

One of the most important social measures practiced at Aveleda is the FUNCTIONAL CATEGORY (2023)
awarding of houses on the company's properties to employees. This is
Aveleda's way of thanking all those who contribute on a daily basis and

have dedicated part of their lives to contributing to the company's 0,8

: I
75 HOUSES ACTIVE EMPLOYEES 21
RETIRED Directors Managers Technicians Assistahts and
HOUSEKEEPERS 54 (Reports Operatives
Directos)
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3.2. PEOPLE

AVELEDA + FAMILY

The company believes that the motivation and physical and
mental well-being of its employees promotes greater balance
both at work and at home and, for this reason, it has
developed the Aveleda + Family project, which reveals the
values and corporate culture it promotes, as well as the pillars
that define the way they like to work.

Family - an intrinsic value since the birth of Aveleda and one that stands
out in the way we work on a daily basis.

Aware of the importance of family and conciliation with
work, Aveleda has been certified an Family Responsible
Entity standard since 2017 and stands out for being the first
in the wine sector.

The standard covers five areas: quality at work, flexibility in
time and space, support for the employee's family,
development of professional skills and equal opportunities.

Aveleda keeps its framework of measures up to date in order
to control and monitor progress with regard to
implementation status, scope, effectiveness, return, costs
and targets.

efr

QUALITY AT WORK | FLEXIBILITY IN TIME AND SPACE DEVELOPMENT OF
PROFESSIONAL SKILLSSUPPORT FOR THE EMPLOYEE'S FAMILY | EQUAL
OPPORTUNITIES

MEASURES IMPLEMENTED

-CURATIVE MEDICINE SERVICE (QUIN VOLUNTEERING - ACIP
TA DA AVELEDA) -HEALTH INSURANCE FOR ALL EMPLOYEES
-ANNIVERSARY DAY OFF OFFER 'CSIE'IE_'EL(;RITY QLD = @lr O] Ol T
-PENSION FUND -RAFFLE FOR EVENT TICKETS
-IDEAS PORTAL
-AVELEDA BABY KIT OFFER -BASKET OF VEGETABLES AND FRUIT IN
_WEDDING KIT OFFER -PARTNERSHIP WITH LOCAL SUPPLIERS:
AVELEDA TASTING
- PERFORMANCE MANAGEMENT SYSTEM FOR ALL -FLEXIBLE WORKING HOURS ON THE FIRST
EMPLOYEES DAY OF SCHOOL OR SCHOOL MEETINGS AND
PARTIES

-DAY OF AVELEDA -POSSIBILITY OF TELEWORKING

-FLEXIBILITY OF THE MUNICIPAL
HOLIDAY

DAILY SUPPLY OF BREAD AND FRUIT

023 ....................................................

OSTEOPATHY CONSULTATIONS
MENTAL HEALTH PROGRAM

TAKE WAY DINNER

RENEWAL OF UNIFORMS AND CLOTHING

EXTENSION OF THE ANNUAL BONUS TO FIXED-TERM EMPLOYEES
POSSIBILITY OF EXTENDING HEALTH INSURANCE TO FAMILY MEMBERS
DISCOUNTS ON WINE TOURISM SERVICES

CULTIVATING THE FUTURE
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|3.2. PEOPLE

People in the communities surrounding Aveleda
are covered by the social responsibility policies
developed internally, the main aim of which is to
support the education and cultural development
of disadvantaged people, with a focus on local
communities.

In 2023, Aveleda began sharing news internally
about its involvement with the organizations we
support in terms of social responsibility.

These shares follow an established schedule and are
carried out by the internal heads of these
institutions.

SOCIAL RESPONSIBILITY - MAIN PARTNERS

AVE COCPERATNE MIBRVENCAD mscoscoy oo e

ACIP is a social solidarity cooperative
dedicated to the training,
empowerment, quality of life and
inclusion of children, young people
and adults with disabilities. Since
2018, Aveleda has supported the ACIP
percussion project, which allows
young people to develop personal,
social and musical skills.

HUMAN WINETY

Since 2022, Aveleda has been a
partner of Human winety. This is a
project that aims to promote the
inclusion of individuals with physical
or intellectual disabilities, as well as
other minorities in the wine and
tourism business. In this way, the
shortage of workers in this industry
is also filled.

DO
L) Bagos
D’Ouro

BAGOS DOURO An association that
promotes the education of children and
young people in the Douro as a form of
social inclusion in the region. Aveleda
has actively sponsored Bagos d'Ouro
since 2015 through Quinta Vale D. Maria.

CULTIVATING THE FUTURE
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3.2. PEOPLE

Bombshell show at the Aveleda Open
Garden on May 22nd.

Annuail visit to Aveleda, October 31st.

Partnership in the design of the cotton
bags available in the store.

SOCIAL RESPONSIBILITY IN 2023

= Participation in the O-Port-Unity Project, in
which 27 Port wine producers come
together to produce a Vintage Port in aid
of Bagos d'Ouro.

= Participation in the Bagos d'Ouro Wine

Party, which generated net
€10,100.

CULTIVATING THE FUTURE

HUMAN WINETY

= Definition of
Human W v a

= Start of the
program in 2024.

collaboration
nd Aveleda.

inclusive

between

recruitment
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ENVIRONMENTAL
MANAGEMENT

ENVIRONMENTAL RATING *

2019 =78,2%; 2020 = 79,9%; 2021 = 82,8%; 2022 = 83,1%; 2023=83,3%

Environmental concerns and the sustainable
development of the business are fundamental aspects
for ensuring competitiveness in the various markets. On
the environmental front, Aveleda continues to focus on
best environmental practices, the use of renewable
energies, energy efficiency measures, sustainable
development and eco-efficiency, with the aim of
conserving the environment and resources, minimizing
the environmental impacts of its activities. The aim is
therefore to continue to develop knowledge and skills in
these areas, where environmental performance, pollution
prevention, transparency and communication with the
outside world and the community continue to be key
factors in its activities. Several actions stand out in 2023,
such as the systematization of sustainable practices
throughout the value chain.

CULTIVATING THE FUTURE

*Weighted Index, calculated monthly with indicators for water
consumption, wastewater discharge, waste production and
recovery, fines and administrative offenses environmental
complaints and intemal non-conformities. Action plans are put in
place forall non-compliancesdetected.

Environmental performance is assessed by Aveleda in a
periodic report where specific KPIs have been
established for the various activities in these processes.
The Environmental Index, an indicator weighted with
indicators for water consumption, wastewater discharge,
waste production and recovery, fines and administrative
offenses, environmental complaints and internal non-
conformities. Action plans are put in place for all non-
compliances detected.

This chapter reports on four material topics related to
environmental management: Water, GHG emissions,
Waste and effluents, Energy.



| 4.1 WATER

Operational unit Water Fountain Water Water

consumption consumption
(Million L) 2022 (Million L) 2023

Furo Outeiro Alto 3.4 28. 2

Region

Water is indispensable to all the organization's activities and is needed
at every stage of wine production. Aware of the global scarcity of this
natural resource, which greatly affects the agricultural sector, Aveleda

uinta da Aveleda - -
sees the efficient use and responsible management of water as a E RV Rio - Charca 17,6 15.7

significant aspect, both to guarantee the balance of the business and Companhia 67,71 03
to protect this essential resource, given its importance, water Companhia 0,74 0.78
shortages represent a risk for the company, since their use contributes Furo (Associacio de 0 0

to the depletion of local sources, increasing the levels of water stress in Villa Alvor — Algarve Regantes) - Charca

certain regions. This in itself constitutes considerable damage, which is Quinta Vale D. Maria — Companhia (para 0.7 03

compounded by a financial burden if it becomes imperative to use Douro adega)

mains water for the normal functioning of operations and processes. Charca - 03
Quinta Vale do Sabor - Companhia 127 1.35

Aveleda uses water for viticulture, winery, production, cleaning facilities Douro DlunviesleBckE — - 01

and equipment, human consumption and sanitation. Over the years, cREreE

the company has improved the water supply system from its main Rio - charca 1032 813

catchment, which has included investments in infrastructure and the ) Pluviosidade — . )

treatment system, guaranteeing the quality of the water collected at Cabragao - RvV charca

all delivery points. Furo

....................................................................... Rio - charca 18,75 1715
13@ 8800 Quinta d’Aguieira - Furo (mina) - -
23 300 Bairrada

VOLUME OF
WATER REUSED
FROM PONDS 2021 2022 2023*
*Cabragdo Stage 2-22.000 m3
""""""""""""""""""""""""""""""""""""" It was not possible to obtain the volume of abstraction from some sources. In view of this limitation, and in
ALL NEW IRRIGATION SYSTEMS ARE DESIGNED SO THAT ALL VINEYARDS ARE order to be able to efficiently monitor the water supply in the various operating units, Aveleda is
IRRIGATED WITH RAINWATER considering the feasibility of independent branch lines and the implementation of flow meters to better
----------------------------------------------------------------------- Contr0| Water intakes'
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2023

| 410 WATER
ZOZO =104

SpECiﬁC Consumption (Lwater/Lwine produced)

2021=1,02 2022 =1,08 APEEINOEY

In 2023, Aveleda collected a total of 28175 m3 of water*: In the Winemaking
and Bottling process, Aveleda consumed 58% of total consumption (16342

m3).

With the increase in wine production over the years, it is only natural that
there is also a greater need for water for its production, which is why it is
important to disaggregate total water consumption by different metrics
that make it possible to assess its efficient use. One of these metrics is the
ratio between water consumption and wine produced. Over the last 5
years it has been possible to reduce the need for liters of water (used
throughout the process) per liter of wine produced by 15.6%, reaching a
value of 1.04 in 2023.

Specific consumption in liters of water per liter of wine produced
decreased slightly compared to 2022.

Overall water consumption in 2023 saw a significant reduction of 3182 m3
compared to 2022 (10% less). Specific water consumption (Lwater/Lwine)
also fell by 4% compared to 2022, with a 6% increase in production.
*Quteiro Alto catchment.

MEASURES IMPLEMENTED TO REDUCE WATER CONSUMPTION

Construction of ponds to store rainwater,; Raising awareness of good
practices;

Irrigation of vineyards using micro-irrigation; Georeferencing of the water
network makes it possible to map
water flows and prevent drastic

Stone walls laid in the Douro to channel and . . .
interventions.in water .resources.;. . . . .

pond

A drone monitoring system that takes a Monthly monitoring
reading that results, among other parameters,

in a correlation between the vigor of the vines

and water consumption. Some farms also have

humidity probes

By consulting the Aqueduct Water Risk Atlas, Aveleda identified the risk
of water stress at the sites where it has operations.

RISK OF WATER STRESS
LOW MEDIUM - LOW HIGH
VINHOS VERDES BAIRRADA

AVELEDA, RUIVAES, QUINTA D'AG UIEIRA ALGARVE

CELORICO, MEINEDO,
CASAS DO PORTO,

CABRACAO DOURO

VALE D. MARIA,
VALE DO SABOR

VILLA ALVOR

Villa Alvor, in the Algarve, is currently in a high-risk water stress zone.
The company is more attentive to water management at this site and
uses water from the company and the Irrigation Association.

CULTIVATING THE FUTURE
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| 4.2 GREENHOUSE GAS EMISSIONS

The most pressing impact of greenhouse gas (GHG)
emissions is global warming and consequent climate

change.

GREENHOUSE EFFECT

CARBON
FOOTPRINT

GEES EMISSIONS IN CO,
EQUIVALENT UNITS

References:
Greenhouse gas protocol;
I1SO 14064, 1ISO 14067

OIV: Methodological Recommmendations for accounting for GHC Balance in the Vitivinicultural Sector

GHG Protocol Agricultural Guidance

AN EFFECT THAT ARISES FROM THE CONCENTRATION OF
GREENHOUSE GASES IN THE ATMOSPHERE AND WHICH IS THE
BIGGEST CONTRIBUTOR TO THE ENVIRONMENTAL IMPACT OF
"GLOBAL WARMING"

ENVIRONMENTAL IMPACT INDICATOR "GLOBAL WARMING",
WHICH ACCOUNTS FOR GREENHOUSE GAS EMISSIONS.THE
CARBON FOOTPRINT IS MEASURED IN UNITS OF CO,
EQUIVALENT.

GREENHOUSE GASES DO NOTNOT ALL CONTRIBUTE IN
THE SAME WAY TO THE CARBON FOOTPRINT, BECAUSE
THEY HAVE DIFFERENT REMOVAL MECHANISMSFROM
THE ATMOSPHERE, AS WELL AS DIFFERENTDIFFERENT
LENGTHS OF TIME IN THE ATMOSPHERE.

ITHAS THEREFORE BEEN AGREED THAT THEEMISSIONS
SHOULD BE PRESENTED IN EQUIVALENT UNITS OF CO,,
SO ALL GEES ARE CONVERTED TO THEIR "WEIGHT" IN CO,,
THROUGH THEIR RESPECTIVE GLOBAL WARMING
POTENTIALS

Aveleda monitors its GHG emissions. And since 2021 it has calculated
its Carbon Footprint annually.

Emissions were calculated in accordance with the GHG Protocol,
published by the WBCSD and World Resources Institute (WRI),
Order 17313/2008 of the Intensive Energy Consumption
Management System (SGCIE) and also some emission factors from
the Corporate Standard applied to the agricultural sector provided
by the Porto Protocol.

Aveleda also reports GHG emissions in CO2eq and takes into
account emissions from leaks in refrigeration systems and other
equipment.

Os GEE abrangidos na contabilizacao correspondem aos do
protocolo de Quioto, nomeadamente CO2, CH4, N20O, HFCs, PFCs,
SF6 e NF3.

In 2023, the 2022 assumptions were maintained, including the
accounting of emissions from the 4 regions where Aveleda is
present in scope 1 (direct emissions) and 2 (indirect emissions).

With regard to Land Management, an exhaustive survey has been
carried out since 2004 of areas where the type of vegetation or land
use has been permanently changed to another (in the last 20 years
at the site) and the respective emissions have been calculated.This
figure was also recalculated for 2022 in accordance with the OIV
methodology: Methodological Recommendations for accounting for
GHC Balance in the Vitivinicultural Sector.

CULTIVATING THE FUTURE
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| 4.2 GREENHOUSE GAS EMISSIONS

SCOPE 1 DIRECT EMISSIONS AND GEE EMISSIONS 2023 (tCO,EQ)
SCOPE 2 INDIRECT EMISSIONS SCOPE 1+2

Direct emissions correspond to emission sources that 954,2
are owned or controlled by the organization, while
indirect scope 2 emissions are the result of using
energy that is owned or controlled by another entity. 863,3

The contribution of the different scopes to the total
carbon footprint in 2023 is 47% and 53% for scopes 1

and 2 respectively..

Direct emissions of GEE  (tCO2eq) Direct emissions of GEE  (tcO2eq)

Emissions of GEE 2023 (tCO.eq)

Direct emissions of GEE (tCO2eq) 863.3
Kg/CO2 per bottle produced Direct emissions of GEE (tCO2eq) 954.2
TOTAL tCO2eq (Scope1 + 2) 1817.6
0,09 [KeXele
2022 2023
Kg/CO2 per liter produced* 181 7tC02eq oa®
co
012 01 THE ORGANIZATION'S z
] ?

CARBON FOOTPRINT
(Scope 1+2)

2022 pAPK;

* Average for the sector 1.5 to 3 KgCo2 per L Wine produced
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| 4.2 GREENHOUSE GAS EMISSIONS
scoper

Of the direct emissions (scope 1), the source that - - e
Stationary Combustion Emissions (tCO2eq)

contributes most to emissions is mobile

em!ss!ons, reSUI.tmg fr‘?m mobile Comngthn Direct GEE emissions from boilers, stills and generators 88.7
emissions associated with fuel consumption in
vehicles and equipment (fleet vehicles, road Mobile Combustion Emissions (tCO2eq)
vehlgles a_nd ) agricultural machinery are Agricultural Machinery (Agricultural Diesel) 262.0
considered in this scope). : :

Road vehicles (Repsol diesel) 446
In 2023, there was a reduction of (-8%) in total Road Vehicles (Galp) 176.3

emissions as a result of fewer trips to more
autonomous centers (e.g. Cabracao, Douro,
Algarve) due to the decentralization of some Fugitive emissions from refrigerant gases such as air conditioning and chillers 47.9
equipment and also a reduction of (-34%) in
diesel consumption (Galp fleet) justified by the

Leakage emissions (tCO2eq)

EmissoOes de Gestao Solo (tCO2eq)

replacement of part of the fleet with electric Soil application - Pesticides (Fungicide, Herbicide and Insecticide) 24.3
vehicles. Soil application - Fertilization (urea and other nitrogen compounds) 102.3
Soil application - Fertilization (mobilization of the Vineyard and Tilling) 78.3
Permanent soil alternation - Forest/Vegetation - Vineyard 39.0

E ) _B TOTAL tCO2eq (Scope ) 863.3
U Yo
24, ¢ |
REDUCING CONSUMPTION
EMISSIONS - FERTILIZATIONUREA AGRICULTURAL DIESEL
AND NITROGEN COMPOUNDS - A) || %
REDUCING CONSUMPTION mY
- - DIESEL (FLEET) o

i

co,
EMISSIONS
DIRECT

CULTIVATING THE FUTURE



| 4.2 GREENHOUSE GAS EMISSIONS

With regard to scope 2, there was a 12% increase in
emissions.

This increase is related to higher electricity
consumption in 2023, essentially due to the increase
in bottle production and the charging of a greater
number of electric vehicles.

+6%

BOTTLES PRODUCED

59%
=

% OF VEHICLES EL/PHEV

Indirect emissions per energy purchased

Emissions from purchased electricity

954.2

TOTAL tCO2eq (Scope 2)

2023 CULTIVATING THE FUTURE

954.2
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CARBON SEQUESTRATION

The following table shows Aveleda's total emissions sequestration in 2023.

We can consider that carbon sequestration is achieved by activities such as reforestation, forest conservation, regenerative
agriculture projects and soil applications (mulching, rejuvenation, etc.).

In this way, and by analyzing the results obtained, Aveleda offsets its GHG emissions with direct control within the facilities and has

already achieved negative net emissions since it removes more carbon from the atmosphere than it emits in relation to its
direct Scope 1 emissions.

However, it is important to bear in mind that scope 3 is often the one that makes the greatest contribution to an organization's
carbon footprint and so it is essential that it be reported in the future, so that we can obtain a more complete and accurate view of
its environmental impact, as well as identify additional opportunities for reducing Aveleda's emissions.

CABORN CREDITS/SEQUESTION (tCO2eq)

Soil application - Mulching

Use of Harvest By-Products for Ground Cover and Plastic Cover -21.0
Soil applications - Soil rejuvenation TOTAL EMISSIONS tCO2eq (Scope]) 863.3
Application of 100% organic compost -126.3

TOTAL CARBON SEQUESTRATION -2261.0
Land use - Modification

Corn - Vineyard -90.5 BALANCE SHEET tCO2eq - 1398

Carbon Stored

Vineyard -1308.7
Forest (Trees and Shrubs) -689.7
Protected Ecological Zone -24.8

TOTAL SEIZURE CARBONO (tCO2eq) -2261.0
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| 4.2 GREENHOUSE GAS EMISSIONS

EMISSIONS AVOIDED

Avoided emissions are those that have not occurred due to choice or good practice in relation to suppliers and actions or measures taken.

EMISSIONS AVOIDED (TCO,EQ)

Emissions avoided (tCO2eq) 2022
34653

Waste Packaging for recycling

*Green Dot Society 242.80 235.35
Wooden pallets (CHEP)

**For the use of CHEP Portugal's pooling

services 27.30 24.39

Corks - MA Silva 1064.00 1431.00
Corks - Amorim 1774.60 1774.60

Total (tCO2eq) 3108.7 3465.3

3108,7

{54K§5Eba1

EMISSIONS AVOIDED

2023

2022 2023
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MENOS PEGADA
ALK ﬁ%

Certifica-se que a empresa

AVELEDA, S.A.,

DECLARACAQ OFICIAL
DE PEGADA DE CARBONO EVITADA

2022

socedade

pontoverdeQ

com o contribuinte n® 500263884, pela adesdo ac Sistema Integrado de Gestdo de Residuos de Embalagens, nos termos do contrato

celebrado com a Scciedade Ponto Verde (SPV), evitou a emiss2o para a atmosfera de 235,35 tCO,e durante o ano de 2022, o que

corresponde a menos 2,35 milhdes de km percorridos de carro.

Este resutado fol calculado com base na quantidade anual de embalagens colocadas no mercado pela referida empresa e no desempenho geral do sistema

de gestdo de residuos gerido pela SPV.

Este resultado tem em contaa ualcnza;ao m&e’nal e enetgetlcz dos residuos (reciclagem, compostagem, incineracao e tratamento de CDR).
& enargia evita a produgao convencional dos mesmas e a sua perda na deposicao em

Com essa quea
aterro sanitério ou Incineragio.
Estdo assim incluidas:

- emissBes de Gases de Efeito de Estufa (GEE) resultantes dos processos de triagem, recolha e tratamento de fim de vida,
- emissbes de GEE evitadas devido 3 produgio de material, calor & eletricdade evitada,
- emissoes de GEE evitadas assumindo um cenario hipotético de gestaa de residuns onde se considera apenas depasicao em aterm ou Incineragao.

P Sociedade FonoVerdE, SA,

1431

997

Mo e
£ -

CERTIFICATE

CQ OPERATION

We herehy acknowledpe that

AVELEDA

basedon the DO halanc i 1ot by Pric “oorpers and/or EY, pvailabie at amorimentk.com,
i (visted btk ion ofup ta L 0563 tonnes of OOt ik chase and ek Foork stoppers
during the twelve month period froem 1st Tamwary i 3tst December 2023,

1056,3

tonnas of COz saquastered

Janeiro 2024

frainnonthe backofthis Camfram

AMORIM CORK

Toneladas de CO, Sobreiros
retidas protegidos

A M.ASILVA certifica que no ano 2023

AVELEDA, 5.4
contribuiu para a protecao de o997 sobreiros, num
total de 8 hectares de drea florestal ou o
equivalente a 43 toneladas de CO: retido [1).

CULTIVATING THE FUTURE

+ Poupanca de madeira em + Diminuigdo de emissdes em

20 457 dm? 24 392 kg

+ 20 4rvores salvas + 22275 KM percorridos em camilio

Algjandro Tostado Loizaga
Senior Diractor, Sustainability
CHEP Europe

+ Reducdo de residuos em

1 986 kg

+ 1526 residuos por pessoa/dia

Prwla Sardinna
Country General Managar
CHEP Portugal



|4.3 WASTE AND EFFLUENTS

Waste Management

Overall waste management is carried out in accordance with the "Waste
Matrix", an internal document and procedure in which monitoring is
established in the various areas responsible for ensuring operational control
and evidence that can be monitored on specific media. Aveleda has a waste
park and defined areas for intermediate storage. The waste operators have

periodic planned collections and established flows.

The waste resulting from the different activities in 2023 has undergone

operations that allow it to be reused, treated and/or recovered.

The total volume of waste in 2023 was 128 tons, of which 64% was non-

hazardous waste and only 7% hazardous waste.

93%

RECOVERED WASTE

*DATA OBTAINED FROM THE MIRR SUBMITTED ON 12/03/2023

Of the total waste generated, 93 tons correspond to selective waste

generated in wine production (glass, cardboard and plastic).

In 2023, there will be an overall reduction of (-12%) in total waste
generated, (-9%) in paper and cardboard packaging and (-38%) in glass

cullet generated.

Taking into account the waste included in the MIRR* in 2023, Aveleda
achieved 93% waste recovery. This recovery is the result of partnerships
with waste management entities, which are responsible for the

respective operation and treatment.

WASTE PRODUCED (TONS)
PAPER/CARD+PLASTIC+GLASS)

49,8

30,8

14,0 14,7
2

B 2023 B 2024

CULTIVATING THE FUTURE
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Effluent management

All effluents resulting from Aveleda's activities are sent to the municipal
effluent treatment plant for proper treatment in accordance with the law.

The volume of effluent is reported monthly. 58% of the water abstracted in
2023 has been discharged.

In 2023, Aveleda totaled 16342m3 of wastewater discharges :

Evolution of total and specific wastewater discharges

In 2023, Aveleda recorded an increase of 1.4% compared to 2022 (232 m3 more
wastewater discharged).

Specific wastewater production, on the other hand, fell by 6% compared to
2022, as production increased.

+1.4%

Wastewater

-6

Wastewater Unloaded/Liter

Wine Pr
Downloaded in 2023 e Produced

CULTIVATING THE FUTURE

Effluents Viticulture

In phytosanitary treatments, the preparation of syrups and
the washing of sprayers generate run-off that contaminates
the soil and, consequently, the aquifers.

Aveleda has set up specific sites on its farms for the
preparation of syrups and the washing of plant protection
application equipment.

The use of the Heliosec system makes it possible to collect
and dispose of phytosanitary effluents using natural
evaporation dehydration technology.

@ Heliosec

On-Farm Water Management

Pre-treatment is also carried out at the harvest using a rotary
sieve to remove solids in order to improve the quality of the

effluent discharged.
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The production process associated with the wine sector is typically associated
with high energy consumption. From the consumption of fuels in agricultural
machinery in viticulture, to the energy needed to cool the vats to completion on
the production lines.

Since 2012, Aveleda has been through several PRENs in which the company has
implemented measures to improve energy efficiency. The motivation was a
guestion of awareness of the importance of using energy efficiently and of
financial rationality.

The company has implemented an energy management system in accordance
with ISO 50001 as a result of an energy improvement project.

Management of this topic is also ensured by training in good practices,
management policy and applicable legal and regulatory requirements.

The evolution of energy consumption and the achievement of defined
indicators is monitored through specific software for managing the various
analyzers, a rationalization plan, internal audits and an annual report.

There is also periodic negotiation with energy operators based on criteria
defined in Aveleda's purchasing policy.

5,4

4 ‘RENEWABLE ENERGY PRODUCTION ENERGY SELF-

PRODUCTION

CULTIVATING THE FUTURE

Renewable Energy Production
(Kwh)Photovoltaic panels

159863
140110
125880
2021 2022 2023
To 2024:

- Increased installation in Aveleda Penafiel -
Installation of panels in the Douro
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| 4.4 ENERGY

ELECTRICITY CONSUMED
TOTAL OF ALL FARMS :

2021 =2811IMWh 2022 =3255MWh

2023=-3618MWh

| N% increase in electricity consumption in 2023

1 1 o ELECTRICITY CONSUMPTION BY REGION (%)
+ / 4% 2%
(o) \ P %

GLOBAL ENERGY
CONSUMPTION
COMPARED TO 2022

3618w

ENERGY CONSUMPTION
CONSUMPTION

A
&
® Vinhos Verdes m Douro ®m Aguieira

2023

93%

Aveleda uses pellets and propane gas for heating buildings, daily
sterilization of production lines and for the distillation process.

Types of fuel Annual consumption Annual consumption %
2022 2023 Deviation
Propane gas (TEP) 298 413 39%
Pallets (TEP) 353 374 6%

-30%

ELECTRICITY CONSUMPTION
LOUSADA

-22%

ELECTRICITY CONSUMPTION
VALE SABOR

-33%

ELECTRICITY CONSUMPTION

Algarve CABRAGAO

CULTIVATING THE FUTURE

Lo

ELECTRICITY CONSUMPTION
MEINEDO

-1 %

ELECTRICITY CONSUMPTION
VALE DONA MARIA

-0.]«%

ELECTRICITY CONSUMPTION
ALVOR- REGA
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TOTAL ENERGY CONSUMPTION (GJ)

ENERGY ployy! SCOPE/FRONTIERS 2023 SCOPE/FRONTIERS
Electricity N715.45 Every farm 13024.03 Every farm

Propane gas 1247.67 Quinta Aveleda 1716.58 Quinta Aveleda

Pellets 1478.9 Quinta Aveleda 1549.10 Quinta Aveleda

Diesel 5011.33 RVV, Douro, Bairrada e Algarve 4309.74 RVV, Douro, Bairrada e Algarve
Solar Energy 45313 Quinta Aveleda 575.51 Quinta Aveleda
Electricity Sold 0.19 Quinta Aveleda - Quinta Aveleda

TOTAL 19906.67 21174.96

TOTAL ENERGY CONSUMPTION WAS CALCULATED ACCORDING TO THE GRI 302 - 1 FORMULA.

MAIN REASONS:

+ Bottle production;

+ Electric vehicles;

+ Pellet consumption due to increased desulfurization;

+ Propane gas consumption with the growth of Adega Velha (Distillation).

+ Energy for cooling processes at the harvest.

CULTIVATING THE FUTURE
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SYA\WANN (G,
AND RESPONSIBLE
MANAGEMENT

As part of the agricultural and beverage sector,
Aveleda's impacts go beyond its own operations.

Balanced and responsible management covers 4
material themes identified by the company - from
grape to glass, innovation, marketing and brand
perception, economic performance and quality and
certifications.



52. FROM GRAPE TO GLASS

WHITE
WINE

SPARKLING
WINE

RED
WINE

BRANDY

2023

RECEIVING
GRAPES

o
o

DESTEMMING/
CRUSHING PRESSING DECANTING

ALCOHOLIC
FERMENTATION PRESSING
1ST
DISTILLATION STORAGE DECANTING

O0O

ALCOHOLIC PLOTTING AND

FERMENTATION STORAGE
ALCOHOLIC TANK/BA
FERMENTATION RRICA

2ND DISTILLATION
(RECTIFICATION) STORAGE

OO0

CULTIVATING

CLARIFICATION/  ADDITIO
FILTRACTION STABILIZATION NSFINAL FINALIZATION BOTTLING

2a
TANK INOCULATION FERMENTATION

|
. 900 @
O

ALLOTMENT AND
STORAGE

AGEING IN BARRELS ALCOHOL STABILIZATION
IN THE CELLAR RECTIFICATION PLOT AND FILTRATION BOTTLING

O000 O

THE FUTURE
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| 5.2. FROM GRAPE TO GLASS

From Grape to Glass is the path that the grape takes until
it reaches the consumer. Taking a holistic view, this
material topic addresses the impacts of wine and spirits
production on the value chain, from viticulture to the
consumer.

By demonstrating and documenting this process, Aveleda
is able to identify all the steps required to produce the wine,
implement improvement processes and respect everyone
involved in creating wines that convey their terroir.

SUPPLIERS

There are three main groups of suppliers at Aveleda - the
winegrowers, those who supply components, products and
materials, and those who provide services.

accordance with Aveleda's
allows for greater control,

Suppliers are selected in
purchasing policy, which
traceability and influence.

In 2023, Aveleda's purchasing requirements were globally
revised to include criteria to be considered for the purchase of
products and services, improving the approach to supplier
relationship  management, supplier evaluation and
development mechanisms/processes, the registration and
pre-qualification process to include aspects related to
sustainability and the code of conduct.

250

150

100

50

TOTAL: 232

SUPPLIERS A AND B
2022=99,2% | 2023 =99,6 %

CULTIVATING THE FUTURE

Once they have been integrated into the
company's supply chain, they are evaluated
annually by means of a categorization (A, B and
C) based on criteria relating to the level of
invoicing, economic stability, legal/normative
impact and strategic/commercial relationship.

As part of its supplier management structure, the
company also has a food fraud risk assessment
procedure which includes a mitigation plan in
the event of a significant level of risk.

The A classification is awarded to suppliers with
the best performance in relation to the
established criteria and B Regular level.

Those at level C are notified by the company with
the points for improvement and monitoring
plans are developed which can result in
replacements in the event of non-compliance
with the requirements.
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| 5.2. FROM GRAPE TO GLASS

AVELEDA PRODUCERS' CLUB

)
%
5 :
A
&5 .
» 30

oo
.‘
..

The Aveleda Producers' Club (CPA) arose from the company's long-
standing relationship with its grape suppliers and its commitment to the o
quality of its products. Continuous and balanced volume growth over the %
years has required an increasing purchase of grapes. Aveleda is one of the
main buyers of grapes in the Vinho Verde region and in line with its
values of Ethics, Excellence and Passion, it has created this Club where it M
provides support for viticulture, maintaining ecological and sustainable .

MO
Ve'e

practices in the vineyard, offers training to its members, provides

é
»

technical support and incentives for better profitability and commits to ! AR

buying the grapes. O

From a business point of view, the CPA allows Aveleda to expand its 000 %ata%e 0% 2o 2o S

vineyard area, since all members have between 5 and 50 hectares of
vines, to make the most of its harvesting machines and to keep people in

the region by promoting this club where the passion and knowledge of a g asazagasl
viticulture is shared. In 2023, the CPA maintained the same number of
members.

2021 2022

34 Bl 36

MEMBERS MEMBERS MEMBERS

2023 CULTIVATING THE FUTURE
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| 5.2. FROM GRAPE TO GLASS

Oenological raw materials, components, products and
materials

As well as being an important part of a company's
Mmanagement, purchasing practices can have an impact
on the value chain, determining the consumption of
resources and, consequently, their greater or lesser
impact. It is therefore imperative to consider certain
criteria to make more conscious and responsible choices.

Aveleda's purchasing policy makes it possible to monitor
the purchasing relationships established and highlights,
in a transparent way, all the requirements defined by the
company in the various areas of the Integrated
Management System such as food safety, quality,
environment and sustainability, social responsibility and
code of conduct.

Sustainable Purchasing Policy - Main Benefits:

» Get a practical framework with specifications, CSR and other key
areas working together.

* Protecting reputation by efficiently managing sustainability risks
in supply chains

* Anticipating future demands from customers and regulators

* Gain a competitive edge in the industry by seizing opportunities
to innovate

+ Demonstrate supply chain involvement for GRI or other indices.

Grapes
Wine begins with the grape, hence the concern that it should be
of high quality and produced in a responsible manner.

In 2023, the result of the cost per kg of grapes indicator is very
positive.

The fact that this indicator fell by 23% compared to the previous
year reflects the increase in the supply of grapes at harvest,
which was achieved by improving self-sufficiency and reducing
the risk of external dependence.

The project to increase the area of our own vineyards, which
began in 2015, is already showing results year after year, with an
increase in grape production.

In 2023, more than 18 million kg of grapes were vinified.

546 7,5ton 0.54

HECTARES OF VINES OWN GRAPES €URO Kg/ Gra pes

/] -

CULTIVATING THE FUTURE
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| 5.2. FROM GRAPE TO
GLASS

COMPONENTS AND PACKAGING : IN ORDER TO ANALYZE THE PERCENTAGE OF RECYCLED MATERIALS PER

BOTTLE, THE SUPPLIERS IN QUESTION WERE CONSULTED.

1 1 H TO ESTIMATE THE AMOUNT OF RECYCLED MATERIAL, AN AVERAGE WAS TAKEN BETWEEN
Wlthln the scope Of fOOd quallty and Safety’ a” the THE TWO TYPES OF CAPSULE (37.5%) AND AN AVERAGE BETWEEN THE TYPES OF GLASS
Companyls prOdUCtS and SeerceS are rlgOFOUSly assessed (B700r * s r s s
and controlled. It is through planned and defined activities
. . . . . AVERAGE NUMBER OF RECYCLED MATERIALS
in the various processes, operating procedures, inspecton 2T PER RETLE
and test plans, established requirements and 35% PER BOTTLE+CARDBOARD BOX

recommendations that their execution is ensured under
controlled conditions.

81% cArRDBOARD BOX

Supervision has been established in the various areas
responsible for ensuring compliance with all operational
control and the evidence of its monitoring, which can be
followed up in specific media. The system's performance is
monitored and reported on periodically.

57% sotTLE

SUPPLIERSBOXES AND
STOPPERS

CERTIFICATES FSC

For legal compliance, all products are certified by regulatory

bodies. 35% aLuminuM caPsuULE

In 2023, in accordance with Reqgulation (EU) 2021/2117,
Aveleda began to include nutritional information on the
labeling of all wines, aromatized wines and spirits, as well as
the mandatory indication of the list of ingredients on the
physical or electronic label (Ulabel).

35% cOMPLEX CAPSULE

BOTTLES

LIGHTER
0% LABEL / SHEETTING

(Es
e
5a,

o]
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CONSUMER HEALTH AND RESPONSIBLE CONSUMPTION

n

-
=
o

.
o

Aware of the role they play in promoting and celebrating
moderation, Aveleda warns of responsible consumption in their
communications.

AR

G e

s

In the area of food safety and the quality of its wines in terms of . ':':'
consumer health, the IFS certification, which has a long history ) s
and maintains the "higher level", makes it possible to improve R oo
operational efficiency and ensure risk control, guaranteeing :
customer and consumer confidence.

In 2024, Aveleda will transition to the IFS 8 version.

EVALUATIONS IFS

2019 2020 2021 2022 2023

96 96, 965 97: 965

o
.. IFS UNANNOUNCED AUDIT. S
@

Food
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5.3. INNOVATION, MARKETING
AND BRAND PERCEPTION

Aveleda's wines have always enjoyed immediate worldwide recognition in the
year they were launched, which has allowed them to lay the foundations for
consistently producing great wines and great brands.This recognition of the
wines and brands has continued over the years.

 Aveleda: +0.16%

« QVDM: +3.86%

* Villa Alvor: -0.16%

+ Adega Velha: -10.79%
 Agueira: +3.44%
 Mandriola: +14.44%

2022 2023

Dependency Casal Garcia 2023:
2023: 88 MEDALS (SILVER AND GOLD) AWARDED ABOVE 90 OR 6'7'| 6% (Com pa red to 66']3% in 2022)

17 POINTS

2023 CULTIVATING THE FUTURE
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5.3. INNOVATION, MARKETING
AND BRAND PERCEPTION

INNOVATION

Aware of consumption patterns that vary between markets, Aveleda
has taken note of the global trend towards alcohol moderation. This
was the basis for the launch of the new Casal Garcia Fruitzy category
in 2022, a versatile alternative that presents itself as an aromatized
wine-based drink with an alcohol content of just 5.5%.

CAS%I_ GARCIA BAIXO EM ALCOOL
:!!Z ‘ 9, ALTO EM FRUTA

.
s Y il

In 2023, 3 new Casal Garcia Fruitzy were launched (Pineapple Lemon
and Peach).

This range has seen sales growth of more than 150%, also as a result
of the good performance in the year it entered the German market.

Haja Alegria.
Haja Casal Garcia.
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2023

5.3. INNOVATION,
MARKETING AND BRAND
PERCEPTION

The expansion of the Casal Garcia Sweet range with the new Casal
Garcia Sweet Rosé led to growth of +37% in the CG Sweet range, as a
result of the best year ever for CG Sweet White and the launch of CG
Sweet Rosé.

+37%

GROWTH CG
SWEET

NOVO CASAL GARCIA SWEET ROSE

Casal Garcia alarga o seu porftolio de vinhos com o fancamento do
Sweet Rosé, de forma acompanhar a tendéncia de crescimento global
do segmento de vinhos rosés,

Este langamento seri focado nos mercados de exportagio da rmanca.
Casal Garcia Sweet Rosé & um vinho versitil e ficil de beber, que
pode ser acompanhada com virics tipos de pratos o apreciado
como aperitivo, & esta disponivel na Aveleda Shop!

CULTIVATING THE FUTURE

A VERY OLD WHITE

was also launched in 2023. Aveleda presented the
market with an extraordinary Very Old White,
aged for more than 80 years in cask. Vale D. Maria
Very Old White Porto 1940 is a new hymn to aged
white wines, the result of a blend of wines rescued
from old private cellars in the region.

Following in the
footsteps of the 1969
Tawny, this White 1940
has been  carefully
packaged, with a
wooden box made of
pau santo, an engraved
aluminum plate and a
hand-crafted and
numbered bottle.

A total of 339 bottles.
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5.3. INNOVATION, MARKETING
AND BRAND PERCEPTION

DISTRIBUTION OF SALES BY MARKETS
SALES BY BRAND(2023)

%
BRANDS SALES
CASAL GARCIA 67 % OTHER MARKETS
AVELEDA 25% 8% PORTUGAL
QUINTA VALE D. MARIA 3% 20%
(o)
VILLA ALVOR 1% NEXT 5
ADEGA VELHA 1% 2%
QUINTA DA AGUIEIRA 0%
MANDRIOLA DE LISBOA 1% BIG 5
TACTICAL MARKS 1% 30%
OTHER PRODUCTS 1%

EXPORT
Casal Garcia is the best-selling Vinho Verde brand in the world, present in 40%
more than 80 countries and representing the majority of annual sales with
67% of total sales in 2023, which reflects the high dependence of global

sales on this brand compared to the others.

However, this dependence can be seen as positive insofar as the company
is focused on diversifying its portfolio and reducing risk.
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5.5. INNOVATION, MARKETING
AND BRAND PERCEPTION

CUSTOMER SATISFACTION

Customers/distributors continue to be a valuable asset for
Aveleda, so assessing their satisfaction is fundamental to
improving the performance of the products and services
provided. As in previous years, a survey was carried out on
all customers to enable analysis of the overall satisfaction
rate and the quality of the services provided.

CUSTOMER SERVICE LEVEL (%)

2022 =85.47 2023 =85.05

It is from the data resulting from the customer satisfaction
guestionnaires that opportunities for improvement are
identified and made available for the revision of the
integrated management system (IMS) and for the overall
process of assessing customer/distributor satisfaction. It is
in this integrated way that Aveleda takes customer
satisfaction as a management principle.

The surveys were sent out by Quality with the support of
the respective market managers, who are also involved in
promoting and raising awareness of the importance of
answering the surveys as a tool for continuous
improvement.

LEVEL OF CUSTOMER SATISFACTION

2022 2023
N° OF Na RESPONSE RATE
SURVEYSSENT ANSWER S
230 42 18%

EVALUATION OF CUSTOMER SATISFACTION 2023

CULTIVATING THE FUTURE

The customer questionnaire revealed a high
level of satisfaction with the company's
values and the fact that almost all customers
consider Aveleda to be a company that has
improved over time (78%).

Also noteworthy is the high level of
satisfaction with the quality of the products
in general and the existing certifications.

The least positive aspects include the level of
dissatisfaction of some customers in relation
to the "Level of satisfaction of interaction
with Aveleda", the ordering process and the
handling of complaints.
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5.3. INNOVATION, MARKETING

AND BRAND PERCEPTION

Growth and economic performance is a material topic
for Aveleda, which aims to meet shareholder
expectations, fulfill strategic planning and achieve the
desired sales.

With regard to this material topic, the company sets
strategic objectives every year and follows the strategic
cycle plan in force. The management policy involves
the budget and compliance with objectives, executive
committee meetings, monthly sales reports, a map of
external service supplies (ESFs) by approver and
deviations from the budget with comments or
suggestions for the respective managers. This policy
and the code of business conduct are the basis of
economic performance management.

STRATEGIC PLANS

2010-2014 PROFITABILITY OF OPERATIONS- COST
CONTROL

2015-2020 STRUCTURAL EXPANSION
VINEYARD AREA TRIPLED
ACQUISITION OF THREE PROPERTIES :
QUINTA VALE D. MARIA (DOURO)

QUINTA DO SABOR (DOURO)

VILA ALVOR (ALGARVE)
- INCREASING THE RANGE OF PRODUCTS:59
NEWS PRODUCTS

81 PRODUCTS IN TOTAL

INCREASED PRODUCTION

% MILIONS->20 MILLIONS OF BOTTLES

2021-2025 CONSOLIDATION
BETTING ON THE EXISTING RANGE

PRODUCTION TRAINNING:
PURCHASE OF EQUIPMENT

INCOME FROM WINE TOURISM IN
RELATION TO THE TOTAL

2,7% 3,6% 3,8%

2021 2023

WINE TOURISM SERVICES INCLUDE SALES IN THE GROUP'S STORES.

CULTIVATING THE FUTURE
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F.4. ECONOMIC PERFORMANCE

DIRECT ECONOMIC VALUE GENERATED AND DISTRIBUTED

2022 PAOYAS

Direct economic value generated 46.433.997 € 47.791.216 €
revenue 46.433.997 € 47791216 €
Economic value distributed 38.580.379 € 40.324.379 €
Variable costs 23.494180€ 24.629.069 €
Operating costs 9.279.741 € 9.608.327 €
Employee salaries and benefits 4.418.508 € 4.8560.309 €
Paymentsto the State 1.340.084 € 1.179.695 €
Community investment 47.866 € 50979 €
Economic value retained (€) 7.853.618 € 7.466.837 €

Revenues include both Turnover and other operating gains, as well as subsidies and supplementary income.
Despite their increase from 2022 to 2023, variable costs increased non-proportionally, accompanied by an increase
in personnel costs, generating a lower retained economic value than in the previous year.

Investments in the community include donations and membership fees.

2023 CULTIVATING THE FUTURE



I 5.5. QUALITY AND CERTIFICATIONS

The commitment to offering high quality products that are safe for

consumption and have the appropriate certifications is very much part of CERTIFICATIONS
Aveleda's corporate culture. The certifications acquired at Aveleda are

much more than a "seal", they promote a culture of Quality and Food
Safety and Continuous Improvement in the organization.

It is through the various standards that the company improves relations Cortified
with its stakeholders, increases credibility and trust in the value chain, and 50 oy IES V
guarantees its presence in demanding environmental, social and o1 © o L —
governance markets.

W
oW

i
-

CERTIFICATION CERTIFICATION VEGANLABELS ONGOING

The International Featured Standard (IFS) Food is a benchmark SiNeR2001 SINCE2012 SiNGE2020
recognized by the Global Food Safety Initiative (GFSI) for certifying food ‘ ‘ ‘ . ‘ . ‘ ‘ """

safety and the quality of products and processes. In 2023, Aveleda

underwent an unannounced external audit and obtained a score of 97%, iSO Y - foit
. . . . . . . . ;{;.—__‘;BL‘:I v
maintaining its Higher Level. In 2024, Aveleda will make the transition to 14001 elr amfori @
the new IFS8 version.
Also in 2023, Aveleda started its BIA- Impact Assessment process to eea0s"  THEONLYCOMPANYINTHESECTOR  Camtraons™ enaone

SINCE 2018

obtain Bcorp certification.

The B-Corp Certificate recognizes that companies respect the highest
standards of social and environmental performance, transparency and
legal responsibility.

In 2024, Aveleda hopes to obtain Bcorp certification and also
move forward with certification by the National Standard for
Sustainability Certification in the Wine Sector.

They also create benefits for all stakeholders and not just their
shareholders, as the focus will be on accelerating global change and
redefining the notion of success in business, building a more inclusive
and sustainable economy.

This will be another tool for organizations in the sector to
improve and gain marketing advantages in the various export
markets.
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I 5.5. QUALITY AND CERTIFICATIONS

PROCESS QUALITY INDEX

To assess the performance of its processes, Aveleda
calculates the quality index, a monthly indicator that
monitors and aggregates a set of global processes
along the value chain, based on 12 criteria that include
the level of customer satisfaction, supplier qualification,
complaints, non-conformities, logistics service level,
percentage of breakdowns and returns, supplier
occurrences, weighted by "liters" sold and "liters"
produced.

e e &

I
CROCNY

et e DO
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N
o
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ECO-EFFICIENCY
AND GOOD

PRACTICES

L : ;

Subject material covering good viticulture practices, oenology,
winemaking and processes.



2023

6.1 BUILDINGS, EQUIPMENT
AND PROCESSES

BUILDINGS, EQUIPMENT AND PROCESSES

Aveleda's approach involves constantly analyzing gaps and designing solutions to
improve buildings, equipment and processes.

EQUIPMENT

The company periodically surveys its equipment and identifies any potential for
improvement, be it in terms of energy consumption, maintenance or other
parameters. This is followed by a feasibility study into changing or altering the
equipment in order to achieve improvements in terms of production, reducing
energy needs, costs and environmental impacts. The studies are presented to
management and validated in accordance with the budget allocated to this area.

IN 2023:

- ERP transition.

- Organizational changes in the areas of production, oenology, innovation and
wine tourism.

- Kaizen Project — Processes

The new project aims to intervene in three key areas: the planning strategy, the
stock management model and efficiency in the production process, with the aim
of promoting a balanced compromise between production activities and stock
levels and a global review of operations processes.

CULTIVATING THE FUTURE
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2023

| 6.2 VITICULTURE

Aveleda's 150-year history has given it a wealth of
viticultural know-how. It follows in the footsteps of
Manoel Pedro Guedes, the company's founder, who used
innovative planting techniques in the region and
combined these practices with many different studies
and experiences.

This has guided the company's viticulture philosophy,
which seeks to innovate in its planting and treatment
processes, and maintains a study area in parallel.

That's why Aveleda believes that looking at the past can
improve present practices and create the conditions for
innovation in the future.

These are both short-term measures, such as applying
kaolin to the leaves or shading the bunches, and
medium- to long-term measures, such as figuring out
where to plant the next vineyards and which grape
varieties are best suited.

The adaptation of grape varieties is fundamental to
reducing the number of treatments, water use and other
consumption in the vineyard and to improving the
quality of the fruit.

Across the board, they practice precision viticulture and seek
to reduce the use of fertilizers by maintaining or increasing
the soil's organic matter, thereby minimizing soil erosion and
disturbance. The application of 100% organic compost helps
both to rejuvenate the soil and to maintain organic matter
levels over the years, which allows the vineyards to have
economically viable productivity levels.

Different rootstocks are also used for different types of soil,
with the presence of water and soil fertility being the two
main criteria for choosing the right rootstock.

Rainwater is reused to irrigate the vineyards through ponds
where it is stored.

It is with great pride that in 2023 we developed a protocol,
developed by Aveleda Viticulture, for the prediction and
knowledge of the main disease in the Vinho Verde region. The
project was presented with such success at a conference in
Rioja that we were invited to publish it in its entirety in the
specialist journal Advances in Agriculture, Horticulture and
Entomology.

The "AVELEDA DID - Do It Yourself" protocol is now offsi;%ial and
can be shared...

CULTIVATING THE FUTURE
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| 6.2 VITICULTURE

MECHANIZATION Even so, mechanization represents a potential risk for the
organization in that, if grape suppliers begin to mechanize their
harvests as well, delivery will be more fluid and consequently
Aveleda may have to invest in reception capacity.

Mechanized harvesting has emerged as a way of making up for
the lack of manpower and the increase in vineyard area.

In 2023, Aveleda produced 6,887,317 kg of its own grapes in the
= Vinhos Verdes region alone.

Purchased Grapes / Own Production Ratio (kg)

38% 52%
Evolution of Own Production RDVV (kg)

1023

0% 0% 6,887,317 Kg
2022 —

28% 7%

4,549,152

2011

26% 74% 3,271,591

3,021,281
2020 — 3,271,591
o 5,000,000 10,000,000 15,000,000 20,000,000
® Own ® Purchased

Production

H2019 ®2020 ®=2021 w2022 m2023
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|6.3. ENOLOGY

The productivity of the winery determines the number of liters * MEASURES IMPLEMENTED IN 2023

of wine produced per hour and per number of employees. - Streamlining the procurement and purchase of

CELLAR PRODUCTIVITY : oenological products.
|3022=443'| L/h/FT - Organizational change in the team with the
E inclusion of Innovation.

2023=4801L/h/FTE

- Implementation of Picking in the reception and
use of Oenological Products.

In 2023 there was a 0.6% increase in this indicator compared

to the previous year, which is due to the quantity of grapes - Improved traceability (down to grapes) with new
received in 2023. (+18Mkg). ERP.

The year 2023 was a record year in terms of grapes vinified in

the RVV. MORE THAN .

The efficiency of the winery's equipment in 2023 was 62%, - .I%‘MGR!&Q B

1% less than in 2022 (63%).

(o)
The deviation in this indicator was due to a breakdown in % 86 /0

the tangential filtration equipment.

COMPARISON LEVEL
INTERLABORATORY

In 2023, the level of inter-laboratory comparison was also
measured, with a final result of 86%. This indicator makes it

possible to assess the performance of the laboratory's 63%
results and establish a measurement standard.

EFFICIENCY OF CELLAR EQUIPMENT

2023 CULTIVATING THE FUTURE



|6.4
PRODUCTION

In the context of Aveleda's value chain, production refers to the
processes of bottling (filling and sealing), capping, labeling and
boxing the wine produced.

83% 21.7 97% 85%

SERVICE LEVEL MILLION BOTTLES SERVICE LEVEL SERVICE
SHOPPING PRODUCED MAINTENANCE  LEVEL CLIENT

A BA W
= &

MEASURES IMPLEMENTED IN 2023

Bottles produced 20,389,183 21 704,959
Liters Produced 14,594 914 15,771,093
Purchasing Service Level 75.63% 82.95%
Logistics Service Level 85.47% 85.05%
Maintenance Service level 96.29% 97.36%

OEE lines 65.80% Value not available*

*Change of erp - months of June, July and August without info, no calculation possible

CULTIVATING THE FUTURE

Label Inspector installation on Line 2
Accept software (systematization and control)

Erp change - Process changes throughout the supply
chain

- Organizational change with integration into the
operations and industrial maintenance team in the
warehouse areas.
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GRICHART

N°GRI Disclosure Pages Content and chapter

The organization and its reporting practices

2-1 Organization details 21 Legal name: Aveleda, S.A,, a public limited company with registered offices at
Rua da Aveleda n°2, 4560-570 Penafiel, Portugal

2-2 Entities included in the report 3] Aveleda S.A,, Chartered Accountant (TOC) and Statutory Auditor (ROC);
Financial statements reference company - EY.
This report followed the updated GRI 2021 standards and the reporting in
accordance approach. The process for determining material topics has been
revised and updated and is described in the Materiality chapter. Meetings were
held to compile data from the different operating units, and shared documents
and reports from the different areas were also consulted. Materiality

2-3 Reporting period, frequency and contact 6 The financial reporting period is aligned with the sustainability reporting

point period.

About this report

2-4 Information reformulations 58 With regard to the reformulation of information reported in the previous year,
we would highlight the recalculation of GHG emissions for 2022 in scope 1 of
land management. Water and energy consumption has been presented for all
sites/regions.

2-5 External verification

- This report has not been subject to external verification.
2023 CULTIVATING THE FUTURE
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GRICHART

2023

N°GRI | Disclosure

| Pages

| Content and chapter

Activities and workers
2-6 Activities, value chain and other
business relationships

GRI 2 GENERAL CONTENTS 2021

Upstream of the organization are the suppliers of raw materials and
components, while downstream are the distributors and end consumers.
Both upstream and downstream, the company has relationships with

10,24,2526 various service providers.

71,72, 73

Wine and brandy production

From grape to glass

2-7 Employees The disclosure was compiled over the course of the year on the basis of a
range of information.
47
People
2-8 Non-employed workers - 5 Facilities-Cleaning, 3 security and 10 trainees.

All operatives in areas such as production, warehousing, logistics, oenology,
viticulture and wine tourism have open-ended employment contracts.

CULTIVATING THE FUTURE
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2023

Governance

2-9

Governance structure and its composition

27

The highest governance body is made up of 2 male executives (CEO + Co-CEQ). There
is no stakeholder representation.

Governance model

Appointment and selection of the highest
governance body

Co-CEOs are rotated every 3 years at the general stakeholders' meeting. General
meetings take place once a year and discuss political decisions, economic and
financial results.

2-1

Chairman of the highest governance body

The chairman of the highest governance body is also the executive director. He holds
this dual position due to the fact that Aveleda is a family business.

2-12

Role played by the highest governance
body in overseeing impact management

27

Governance model

2-13

Delegation of responsibility for impact
management

27

The company delegates responsibility for managing the impacts of its area to the
various internal teams. They have implemented a quarterly report and a meeting with
managers from all areas where they share KPIs, analyze deviations and define
improvement measures.

Since November 2021, the delegation of responsibilities has been carried out through
functional groups and a job manual has been published with levels of total and partial
autonomy and a replacement plan.

Governance model

2-14

Role of the highest governance body in
sustainability reporting

Top management is involved in the project and in defining the sustainability strategy.
The internal sustainability team has a close relationship with management, which
validates strategy, big numbers, communication, etc.

2-15

Conflicts of interest

Mechanisms relating to conflicts of interest are covered in the code of conduct.
Whenever financial or other interests of the employee themselves or of persons or
entities related to them are or may be at stake, they must immediately report the
existence of these relationships and refrain from participating in decision-making in
this regard.

CULTIVATING THE FUTURE
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Communicating crucial concerns

This communication is carried out through the Global Communication Table - a shared
document of the IMS. Total number of critical concerns communicated: 0

The mechanism used is the risk and opportunity matrix, where information is gathered on
support methods, actions, follow-up and deadlines for monitoring stakeholders.

2-17

Collective knowledge of the highest governance
body

Monthly meetings with the internal sustainability team. Management participates in
sessions, conferences and looks into legislation. It also liaises closely with the associations it is
part of and with the internal sustainability department.

2-18

Evaluation of the performance of the highest
governance body

The evaluation of top management is carried out annually at the general meeting and
therefore does not constitute a self-evaluation process. The ongoing B-corp certification
process involves a review of the articles of association.

Remuneration policies

The remuneration of senior executives is defined in the human resources policy, through the
functional groups mechanism and the Performance Management System (PMS) regulation.
Top management has a fixed amount of remuneration and the salaries of senior executives
are reviewed annually by top management. With regard to terminations, the payments are
as established. Results are distributed through performance bonuses to all employees.

Retirement benefits: they have a pension fund with a contribution of 1% of gross annual
salary for permanent employees.

Employee remuneration is defined in the human resources policy, through the functional
group mechanism and the DGS regulations. There are no consultants involved in
determining remuneration.

2-20

Process for determining remuneration

The policy is reviewed annually and the strategy also involves monitoring the evolution of
salaries at national level. The opinions of stakeholders at the general meeting are taken into
account.

2-21

Proportion of total annual remuneration

0,084. Bonuses and benefits were not included in the calculation due to their variability. The
highest paid was considered to be one of the directors.

2023

CULTIVATING THE FUTURE
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2023

Strategy, policies and practices
2-22 Declaration on sustainable development
strategy

Message from the board

2-23 Policy commitments

The policy commitments to responsible business conduct are set out in the code of conduct
and in the management policy and strategic objectives.

Aveleda is committed to guaranteeing product quality and food safety, preserving the
environment and sustainability, using efficient energy, capitalizing on an exceptional image
of efficient organization, the health and safety of all employees, the preservation and
development of a family heritage and social responsibility.

2-24 Incorporating policy commitments

The policy commitments are shared with all the organization's employees and Aveleda
promotes everyone's participation and awareness of their responsibility for the continuous
improvement and effectiveness of the Integrated Management System.

The values, principles, standards and codes of behavior are defined in Aveleda's current code
of conduct. . The code of conduct guides all employees and members of the governing
bodies of Aveleda and directly or indirectly controlled companies and applies to attorneys,
agents and service providers who are in any way authorized to act on behalf of and/or
represent Aveleda.

2-25 Processes to remedy negative impacts

Negative impacts are identified using the Risks and Opportunities Matrix.
New risks identified 2023/2024: 7

New winery facilities, Increased tourism, Mobile line - Filling in other regions, New
sustainability requirements, Carbon footprint measurement, Outsourcing/shift production,
Obsolete equipment Dependence on Outeiro Alto borehole.

The approach taken to prioritize certain risks and opportunities is based on estimating their
probability of occurrence and intensity.

Another method of determining risk is through a SWOT analysis. Depending on the risk
assessment, action plans are then defined to mitigate this risk.

CULTIVATING THE FUTURE
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2023

2-26 Mechanisms for seeking advice and raising - In compliance with the provisions of Law no. 93/202]1, of December 20,
concerns Aveleda has made an internal reporting channel available through the link

http://denuncias.aveleda.com/, so that anyone who, in the course of their
duties, becomes aware of facts that may constitute an "infraction" can
report them.

2-27 Compliance with laws and regulations - No situations of non-compliance with laws and regulations were recorded
during 2023

2-28 Participation in associations 12 Participation in associations

Stakeholder engagement

2-29 Approach to stakeholder engagement Stakeholders are identified using a matrix which is reviewed annually and
takes into account the type of stakeholder, their influence/operational
context (needs and expectations), risk analysis (probability and impact).
Depending on the level of risk, an action plan is drawn up and this is how
interaction with the stakeholder will take place.

29,30

Involvement with stakeholders

2-30 Collective bargaining agreements - All Aveleda workers are covered, but there are no union members.

CULTIVATING THE FUTURE
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GRI 3 THEMES FOR MATERIAL 2021

3-1 Process of defining material themes Materiality analysis

31,32

3-2 List of material themes 34 Materiality analysis

TM: Biodiversity
GRI 3 Material themes 2021

3-3 Managing material issues 44,45 46 Biodiversity

304 Biodiversity 2016

304-2 Significant impacts of activities, products and 44 45 46 Biodiversity
services on biodiversity

Own indicators

- Total area of green spaces/total area of farms 44 Biodiversity

- Total botanical species identified at Quinta da 44 Biodiversity
Aveleda

- Trees planted per year 44 Biodiversity

- Vineyard area allocated to biodiversity 44 Biodiversity

2023 CULTIVATING THE FUTURE
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2023

TM: People

GRI 3 Material themes 2021
3-3 Managing material issues 35 People
401 Jobs 2016
401-1 New hires and employee turnover 48,49 People
401-2 Benefits offered to full-time employees that are not 49 People
offered to temporary or part-time employees
403 Health and safety at work 2018
403-1 Occupational health and safety management system People
403-2 Hazard identification, risk assessment and incident investigation 50 People
403-4 Worker participation, consultation and communication with 50 People
workers regarding health and safety at work
403-5 Training workers in health and safety at work 50 People
403-6 Promoting workers' health 50 People
403-8 Workers covered by an occupational health and safety 50 People
management system
403-9 Accidents at work 50 People
404 Training and education 2016
404-2 Programs for employee skills development and career 34 People
transition assistance
404-3 % of employees receiving regular performance and - 100% - All employees are covered by performance appraisals and career
career development reviews development
405 Diversity and equal opportunities 2016
405-1 Diversity in governance bodies and employees 31,36 People
405-2 Ratio of basic salary to remuneration received by 51 People
women and men
413 Local communities 2016
413-1 Operations with involvement, impact 53 People
assessments and development programs for the
local community

CULTIVATING THE FUTURE
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Average seniority 47

People

No. of active and retired employees covered by 48,49
the houses

People

Number and description of Family Responsible 52
Business certification measures

People

TM: Water

GRI 3 Management of material issues 2021

3-3

Managing material issues

56,57

Aveleda has identified the operations and activities associated with its significant
environmental aspects. These activities are planned and defined in the various processes
established to ensure that they are carried out under controlled conditions. Monitoring has
been established in the various areas responsible for ensuring operational control and
evidence of its monitoring, which can be followed up in specific media. This methodology is
defined in OP O1 - Management of Environmental Aspects. Aveleda has implemented a
water network geo-referencing system that uses GPS to detect leaks and survey water pipes
at Quinta da Aveleda, thus avoiding drastic interventions.

Water abstracted from third parties was obtained from supplier invoices. Surface water,
namely from ponds, was obtained by estimation, taking into account the capacity of each
pond. At Quinta d'Aguieira it was not possible to account for water abstraction due to flow
measurement limitations. Internal audits are frequently carried out to check prerequisites
and ensure legal compliance.

Environmental Management - Water

CULTIVATING THE FUTURE
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303 Water and effluents 2018

irrigation

303-1 Interactions with water as a shared resource 56 Environmental Management - Water
303-3 Water collection 56,57 Environmental Management - Water
303-5 Water consumption 56,57 Environmental Management - Water
Own indicators

- Specific consumption L water/L wine 56,57 Environmental Management - Water
- Volume of rainwater stored in ponds 56,57 Environmental Management - Water
- Volume of rainwater from ponds used for 56,57 Environmental Management

CULTIVATING THE FUTURE
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TM: Greenhouse gas emissions

GRI 3 Management of material issues 2021

3-3 Managing material issues Aveleda has identified the operations and activities associated with its significant
environmental aspects. This methodology is defined in OP 01 - Management of
Environmental Aspects.

58 Greenhouse gas emissions

305 Emissions 2016

305-1 Direct emissions (scope 1) of GHGs When recalculating direct emissions for scope 1in 2021 and accounting for them in 2022,
emission factors that are more appropriate to Aveleda's reality were used - the emission
factors for fuels were consulted in Diario da Republica, 2nd series - No. 122 - June 26, 2008,
Order No. 17313/2008. Emission factors related to soil applications and management were
consulted using The Porto Protocol tool, which consulted the following sources: OIV
Methodological ghg balance, USDA COMET-Planner, EPA. As for activity data, the scope was
extended to the other wine-growing regions owned by Aveleda.
Greenhouse gas emissions

59,60

305-2 Indirect emissions (scope 2) of GHGs 61 When calculating scope 2 indirect emissions, these were accounted for in 2023 in all regions.
Market-based electricity emission factors were used, i.e. from suppliers. These were obtained
from supplier invoices.
Greenhouse gas emissions

305-4 Intensity of GHG emissions 59 Greenhouse gas emissions

Own indicators

Emissions avoided by actions or measures taken 63,64 Greenhouse gas emissions

2023
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2023

TM: Waste and effluents

GRI 3 Management of material issues 2021

3-3 Managing material issues The environmental aspects matrix identifies where waste is generated and
its impacts, broken down by activity, area or process. An assessment is
carried out according to criteria defined by Aveleda and if there are risks,

65 action plans and monitoring measures are put in place.
One of the lessons learned from the company's waste management led to
the realization of the need to calculate and monitor the costs and quantity of
dumping, i.e. to structure the process with flows, responsibilities and
authorities.
Waste and effluents
306 Waste 2020
306-1 Waste generation and significant 65 Waste and effluents
impacts related to it
306-2 Management of significant impacts 65 Waste and effluents
related to waste

306-3 Waste generated 65 Waste and effluents

306-4 Waste not destined for final disposal 65 Waste and effluents

306-5 Waste destined for final disposal 65 Waste and effluents
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303 Water and effluents

303-4 Water discharge 66 Approximate water discharge volume: 16342 m3
Increase of 0.14% compared to 2022.

Residuos e efluentes

TM: Energy
GRI 3 Management of material issues 2021
3-3 Managing material issues 38
302 Energy 2016
302-1 Energy consumption within the Consumption and conversion data consulted from supplier invoices.
organization
Energy
67,68,69
302-3 Energy intensity 69 Energy
Own indicators
- Energy produced in-house by 67 Energy

photovoltaic panels
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TM: From grape to glass

GRI 3 Material themes 2021

33 Managing material issues

The purchasing policy makes it possible to monitor the relationships established
and centralize all the requirements defined, be they legal, regulatory, quality,
technical, environmental, social or internal processes, which serve as a basis for
evaluating suppliers. The purchasing criteria are communicated to suppliers via the
specifications, as well as the company's code of conduct + amfori and code of good
practice, which are communicated to and signed by suppliers.

From grape to glass

72,73,74,75,76

204 Purchasing practices 2016
204-1 Proportion of spending with local suppliers 72 From grape to glass
301 Materials 2016
301-2 Raw materials or recycled materials used 75 From grape to glass
416 Consumer health and safety 2016
416-1 Assessment of health and safety impacts 74,7576 From grape to glass

caused by categories of products and

services

2023
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2023

TM: Economic Performance

3-3 Management of material issues 2021

3-3

Managing material issues

Economic performance follows the strategic cycle plan in force. The
management policy involves budgeting and meeting objectives, executive
committee meetings, monthly sales reports, a statement of external service
provision (FSEs) by approver (fixed costs) and deviations from the budget with
comments and suggestions for the respective managers. This policy and the
code of business conduct underpin economic performance management.

Economic performance

83
201 Economic Performance 2016
201-1 Direct economic value generated, 83 Economic performance
distributed and retained
Own indicators
- Income from wine tourism in relation to 82 Economic performance

totals
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TM: Quality and certifications

3-3 Management of materialissues 2021

3-3

Product quality and certifications are ensured by audits, best practices, testing,
corporate culture and internal communication on quality. The IMS proves the ability to
comply with the audit criteria and internal processes defined by Aveleda. The company

84,85 is able to design, produce and control the production of the products and services it
offers. Product control at the different stages of the manufacturing process is ensured
by reception, production, laboratory and quality control through the inspection and

Managing material issues testing plans. The results obtained from these controls are analyzed and processed with

a view to improvement. Aveleda subcontracts QualFood and ACIBEV to identify legal
requirements.
As for complaints, there are 3 main sources
Wine tourism (consumers, online store and tourist stores), commercial (agents and
distributors) and marketing (end consumers, digital platforms such as facebook and
instagram). All complaints are forwarded to the Quality department, which distributes
them to the respective process/area so that causes, corrective actions and
improvements can be identified. These are then forwarded to the interlocutor (of the 3
main sources of complaints) for final follow-up. The monitoring of this flow is recorded
on a complaints portal (internal sharepoint).
Quality and certifications

Own indicators

- Number and identification of certifications 84 Quality and certifications

- Number of V-label references Quality and certifications

- Process quality index 85 Quality and certifications

2023
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TM: Eco-efficiency and good practices

2023

3-3 Management of material issues 2021

3-3

Managing material issues

87-91

Eco-efficiency and good practices

- Cellar productivity 90

Cellar Equipment Efficiency

Interlaboratory comparison level

Bottles produced annually 91
- Service Level Maintenance 91
- Service Level Purchasing 91
- Service level Logistics (customer) el

Own indicators

Eco-efficiency and good practices
New in 2023
New in 2023

Eco-efficiency and good practices

Eco-efficiency and good practices
Eco-efficiency and good practices

Eco-efficiency and good practices
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2023

417 Marketing and labeling 2016

417-2

Cases of non-compliance regarding
product and service information and
labeling

There were no cases of non-compliance regarding product and service labeling

information in 2023.

Own indicators

- Innovation projects 78 Innovation, marketing and brand perception

- Medals (silver and gold) awarded above 90 13 Innovation, marketing and brand perception
or 17 points

- Annual distribution of news/highlights 77 Innovation, marketing and brand perception

- Degree of dependence on the Casal Garcia 77 Innovation, marketing and brand perception
brand

- Brand sales growth rate 77 Innovation, marketing and brand perception

- Distribution of sales by different markets T

- Level of customer service 30 Innovation, marketing and brand perception
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2023

From arape to alass

From arape to alass

From grape to glass

From grape to glass

Number of CPA members 73
Grape price (€/kg grape) 74
Rate of self-sufficiency in grape 73
production

Classification of suppliers (A, B, C) 72
IFS certification assessment 76

From grape to glass

TM: Innovation, marketing and brand perception

Managing material issues

77,78,78,79,

80,81,82

The perception and awareness of the brands is monitored through the annual
sales and clipping report.

Innovation is based on market research, namely new products and packaging

associated with new trends, customer requirements and the innovation funnel.

With regard to the latter, the company has implemented a new product
development process (NPD) and respective portal where all the information is
centralized and the status of each idea is updated.

Innovation, marketing and brand perception
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